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Minnesota M.T. A. Urges | 
Members to Adopt Cash 
Basis for All Shop Work 


Seven Definite Reasons for Not Extending, 
Credit to Owners for Service 


And Repair Work | 
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SALES IN CALIFORNIA 
OF COMMERCIAL CARS 
TOP 10-YEAR AVERAGE 


AN FRANCISCO, Aug. 12.—De- 
spite the fact that California 
led the nation in number of pas- 
senger automobiles registered in 


Cites 


{NNEAPOLIS, Minn., Aug. 12.—A bulletin just issued 

by the Minnesota Motor Trades Association urges its 

members to place the business of their shops on as nearly a 

cash basis as they can manage. The association also an- 

nounces that administrative expenses during the past few 
months have been cut by 15 per cent. 


os oso ails san iatians , GENERAL MOTORS ASKS 
CANCELLATION OF WRIT 


biles for the first six months of the 
current year were the smallest since 
1922, according to a survey made by 
the Wells Fargo Bank and Union 
Trust Company. 

Commercial car sales, on the con- 
trary, were considerably larger than 


“Long time credit was orginally 
granted in country communities be- 


cause most farmers harvested in the | the average for the preceding ten 
fall and had money only at that GRANTED MARTIN-PARRY | vea"s. amounting to 11,416, as against 
time. Conditions have changed. . | the ten-year average of 9,462. Pas- 
Since the coming of diversified | Senger automobile sales from Janu- 


farming most farmers have a steady pH ADELPHIA, Aug. 12.—A mo- 4ry 1, 1931, to June 30, amounted to 


1930, sales of new pleasure automo- | 
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July New Car Registrations 
Put at 185,000; 6% Under June 


First Eleven States to Report Show Total of 36,545 


As Against 49,440 in Same States 
In Previous Month 


EW YORK, Aug. 12.—Registrations of new passenger 
cars in the United States in July approximated 185,000, 
according to an estimate prepared by Automotive Daily News 
on the basis of actual returns from eleven states and the 
District of Columbia and field reports from correspondents 
in many states from which official returns have not been 


* received. 
BENDIX SPONSORS compares wah S051 tn June 
TRANSCONTINENTAL 
AIR TROPHY RACE 


; Seasonal decline of only 6 per cent., 
and with 254,097 in July of last 

Cleveland, O., Aug. 12.—A Bendix 
Trophy Transcontinental Free-for- 


year, a falling off of 27 per cent. 
New car retail sales, as measured 
all Race, with $15,000 in prize money 


by the registrations, in the states 
that have reported for July totaled 
36,545, as against 49,440 in the same 
States in July of last year, a decline 
of 26 per cent. and comparing with 


income throughout the year. They | tion was made in Common Pleas , 1,978, as against the period’s ten- 
may have a little more cash in| Court here yesterday by the General, Y°@? Average of 94,277. posted, has just been announced as 32,386 for the same states in Jes 
the fall than at any other time, Moters Corporation to dissolve an | New York ied the country in total | America’s newest sensational air rac- a gain of 12.8 per cent. 
but they always have enough to} attachment by which the Martin- | number of vehicles registered last | ing.classiec. "Five out of the first eleven states 
buy what they want and pay cash | Parry Corporation makers of auto- | Year with 2,347,011 autos, trucks and Vincent Bendix, head of the to report for July showed substan- 
for it if they cannot get credit.| mobile bodies, has tied up the | motorcycles. California ranked seC- | Randix Aviation Corporation, of, tial seasonal gains over the preced- 
“The granting of credit and the | automobile manufacturing com-| 0d, with 2,099,293. California was ‘ y ference ™& month, accounting for the in- 
making of collections is a matter | pany’s deposits in the Philadelphia | the first in number of passenger South Bend, Ind., after a conference -roase in the aggregate in July over 
of management. No dealer should} National Bank, amounting to $909,- | ©4”'S, showing a total registration of | with Clifford W. Henderson, manag- June. It is not expected that this 
open an account without making | 895, in a dispute over the sale of | 1,941,969, against 1,926,013 for New ing director of the 1931 National, gain will continue to be held as 
the avpliiont for credit fill out a| the body builders’ plants in India- | York, the second state 'Air Races, raised the $10,000 prize) reports come in from the other 
eredit apvilication blank. The cus-| napolis and other cities. | The compilation of Wells Fargo — ! bee ti tal states. 
tomer should be made to understand, The purchase price of the plants|B@%k and Union Trust Company | Oe ae eee os The largest increase in July over 
that this is a favor that he is sends, ecu aim, tem tena walan ak tien | States that sales of commercial cars | dash to $15,000 and donated a valu-| June was made in Illinois, where 
being granied and that he is ex-!. i : J |} in San Francisco were exceeded only | able trophy to be designed at once’ registrations last month were 13,874, 
pected to pay his bill promptly on Martin-Parry Corporation, which | in 1930, 1926 and 1925, and were! py 9 jeading sculptor. as against 11,241 in the preceding 
the 10th of the month. The amount | was $1,289,881 Attorneys for the) considerably higher than the aver- TY Bendix Trophy Race will month Arkansas reported July 
of the credit should be limited. If motor concern contend that false | 48¢ for the iast ten years a or — ; sales of 1,804, as against 616 in 
the information on the credit ap-| yepresentation was made by the | undoubtedly go down a — June. In South Carolina July sales 
plication does not warrant the eX-/ 1.4, 4in-parry Corpor: aes GREYHOUND REPORTS history as a great cross-country | were 1,657, as against 1,512 in June, 
tension of credit it should not be| M@'tin-Parry Corporation on the | $735,838 NET FOR HALF classic. The trophy has been donated | while West Virginia reported a July 
extended. Then, if the bill is not | marketability of the inventory and ’ on a five-year program, synchron-/| total of 2,246, as compared with 
paid promptly on the 10th of the; that obsolete products had been ized with the five-year program | 2,120 in the preceding month. The 
month following, the dealer should | neavily written off the Martin-Parry _New York, Aug. 12.—Greyhound| of National Air Races inaugurated other seasonal gain over June was 
call on or phone the creditor and | books “| Corporation for six months ended! at Cleveland, this year from. made in Wisconsin, where the July 
insist upon payment, shutting off ” | June 30, 1931, reports net income of | August 29 to September 7. total of 5,206 compared with 3,906 in 
any further credit until the bill The motor company contends that|the companies operated by Grey- The race starts at Los Angeles, the month preceding. 
is paid It is your money that the when it took possession on October} hound Management Company, of | early Monday morning, August 31, The District of Columbia reported 
creditor has and you are entitled | 15, 1930, it was found there was 4| $735,838 after depreciation, interest | third day of the classic, and the/a gain in registrations of new cars 
to it ' | great shrinkage and diminution in|and taxes, compared with net loss| racers must reach the race field at in July over the corresponding 
“Let us examine the reasons why | the marketability of the products | of $248,500 in first half of 1930. Cleveland, and cross the finish line | period of last year. The total last 


inventories. The body making plant 
refused to arbitrate as provided in 


The individual companies repre- 
sented by these figures include the 
Eastern Greyhound Lines, Inc., and 
subsidiaries, Pennsylvania Grey- 
hound Lines and subsidiaries and 
the Buss Operating subsidiaries of 
the Greyhound Corporation 


U. S. AIR COMPRESSOR 
RETAINS CLAPP AGAIN 


Cleveland, O., Aug 12.—The 
United States Air Compressor Com- 
pany announces the return of Ken- 
neth S. Clapp to the position of 
director of sales. 

Mr. Clapp is well known through- 
out the trade and his many friends 
are looking forward to his return 
with considerable pleasure 


| TODAY | 


a cash business is desirable. 
“1. There has never been a time | 
in recent business history when the | the sales agreement, it is alleged. 
future is so uncertain. A good credit| The body building concern con- 
risk today may be a poor credit} tends that the action is an attempt | 
risk thirty days from now | by the motor concern to repudiate | 
| its contract and obtain another in-| 
ventory. | 


(Continued on Page 2) 





Late News Flashes 


New York, Aug. 12.—Gasoline stocks held by refineries 
representing 95 per cent. of the country’s refining capacity 
reporting to the American Petroleum Institute declined | 
861,000 barrels during the week ended August 8 to 35,881,000 
barrels. In the corresponding week of 1930 gasoline stocks 
held by refineries reporting to the institute declined 1,371,- 
000 barrels to 42,729,000 barrels. 


* 
New York, Aug. ate 


x 


its current issue. Iron Age 





Says: “The iron and steel industry presents a confused Sparks from Detroit . Page 2 
picture of mixed tendencies in production and irregularities Urges Dealers to Aim at Profits 
in the flow of specifications. Line pipe releases have in- =. ” wine seteeseeeees Page 3 
creased, demands on the mills for structural steel and) Willys Dealer Places Salesmen on 
Regie ee ee : . F salad . Service Floor ... .Page 3 
reinforcing bars are holding up and railroad demand | engineering News and New Devel- 
appears to have passed its low ebb, but specifications for, opments ....... .Page 7 
sheets and tin plate are still tapering.” REFERENCE TABLES 
| Calendar of Coming Events. .Page 4 

Washington, Aug. 12.—C ia loadings i in the United States | Current Passenger Car vs 

2 2 age 5 
i. —_ ended August 1 totaled 757,293 cars, an ieeveane of | She Cetiintien ash tte Mae 1 
5,541 cars over the previous week, but 162,488 cars below|  Compiete Commercial Car Reg- 
like 1930 week, according to American Railway Association.’ istrations ................. Page 6 | 


| finish line 


month was 2,313, as against 2,235 in 
July of 1930. 

A total of 185,000 registrations in 
July would bring the aggregate for 
the first seven months of this year 
to 1,363,130, as compared with 


before 7 p. m., Eastern time. 

Bendix has also posted a special 
award to induce the Bendix Trophy 
flyers to dive across the Cleveland 
and continue on to New 
York in an effort to break the West 
to East record of 12 hours, 25 minutes 
now held by _Capt Prank Hawks. 


Continental Motors Centers 


a7 ontinued on Page 3) 





Manufacturing in Muskegon 


DETROIT, Aug. 12.—W. R Angell,| our manufacturing in Muskegon 
president of the Continental! economies may be effected which 
Motors Corporation today an-| will be of decided advantage in 
nounced that his organization, as a| meeting competition during this 
temporary measure to effect econ- | period of lessened volume of busi- 
omies while schedules remain below | ness. Wherever possible we have 
normal, will concentrate manufac- | been curtailing expenses to meet 
turing operations at its Muskegon, these conditions. 
Mich., The general offices, “It will be necessary for us t@ 


plant. 


engineering department, move certain machinery and equip- 


tool room 


land aircraft engine departments will; ment from our Detroit plant, bub 

remain at the Detroit plant. only such as may be required to 
Mr. Angell further said: “We have | make our plans effective at the 

definite plans in mind for utilizing | earliest moment. 

the manufacturing facilities made “When our plans are consum- 

available at Detroit through this | mated we will have one of the fin- 

move. It is hoped that these plans | est plants in the country devoted 


will enable us to operate both plants | to engine manufacturing. Muskegon 


on a basis more nearly approxi-|is located in the geographical 
mating our total capacity than ever| center of our customers Trans- 
before. Definite announcement of | portation facilities are good. Many 
these plans will be made later.’ | of our raw materials and tinished 


“We feel that by concentrating | parts are obtained locally.” 
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Minnesota M. T. A. Urges 


AUTOMOTIVE . DAILY NEWS, ‘THURSDAY, AUGUST 13, 1931 
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Cash for All Shop Work 


(Continued from Page 1) 


“2. The public is not as honest as 
it used to be 

“3 Most of our customers buy 4a 
good deal of merchandise from 
chain stores and mail order houses 
where they have to pay cash and 
they make the local merchant wait 
if they can. 

“4 Farmers and salaried employ- 


lat West Allis. It will cost $125,000. 


ees now have a more regular income | 


and more frequent pay days. 

“5. Debtors avoid places where | 
they owe money and buy for cash 
from competitors. 

“6. If consumers pay cash, 
ers can pay cash and hence 
more money. 

“7. The bill must be paid eventu- 
ally—why not now. 

“Some dealers believe that they 
can’t go on to a cash basis unless 
all the other garages in the town 
do the same thing. In our opinion 
jt doesn't make any difference what 
the other fellow does. If you ren- 
der good service and sell for cash | 
the poor accounts will go to your 
competitors who are still giving, 
credit and they 
out of business. Of course, there are 
always a few local commercial ac- 
counts which will have to be carried, 


deal- 
make 


|} large power 


| Railroad for 


| five-story building 60x116 feet as an 


‘ADDITION TO BE BUILT 
FOR ALLIS-CHALMERS | 
Milwaukee, Aug. 12 Allis-Chal- | 


| mers Manufacturing Company is 
| planning the immediate erection of a 


addition to the present tractor office 


The company recently received 
| orders totaling $1,006,000. The larg- 
est is for $460,000 from the Com- 
monwealth Edison Company for 
transformers. Another 
is for $350,000 from the Long Island 
mercury arc rectifiers 
These will be made in Milwaukee. 

The New York Edison Company 





|has ordered two large transformers 


| to cost $110,000. 


| Boston, 


will eventually go | 


but good judgment should be used | 


in selecting these accounts. Many 
of our members are now on a cash 
basis and they have not lost any 
appreciable amount of business. 

“We urge you to give serious con- 
sideration to the suggestion that you 
operate on a cash basis for the next 
twelve months.” 


NEW YORK A. M. A'S FIFTH 
GOLF TOURNAMENT AUG. 18 
New York, Aug., 12.—The Auto- 
mobile Merchants Association of New 
York, Inc., will hold its fifth one-day 
golf tournament Tuesday, August 18, | 
at the Green Meadow Country Club, | 
Harrison, N. Y. The play consists of 
a nine hole qualifying round (medal 


| order 


The Allis-Chalmers subsidiary at 
for Condit Electrical Manu- 
facturing Company, has received an 
for $86,000 for switch gear 
equipment. 


N. J. COUNTIES GET 
$1,250,000 GAS TAX 


Trenton, N. J., Aug. 12.—State 
Tax Commissioner Martin has 
turned over to State Controller Mc- 


| Cutcheon $1,250,000 for distribution 


; among the counties, 


play) in the morning and eighteen | 
holes of match play in the afternoon. | 


Prizes will be awarded at dinner to 
be held at the clubhouse in the eve- 


ning. 


200 ATTEND ANNUAL PICNIC 


OF SPRINGFIELD DEALERS | 


Springfield, Ul, Aug. 12.- 


Two | 


on the basis 
of ratables, from the second quar- 
ter’s gasoline tax receipts. The ap- 
portionment will be made as fol- 
lows: 

Atlantic, $83,125; Bergen, $91,093; 
Burlington, $13,651; Camden, $67,- 
471; Cape May, $19,782; Cumber- 
land, $10,203; Essex, $310,075; 
Gloucester, $13,103; Hudson, $242,- 


548; Hunterdon, $58,616; Mercer, 
$56,343; Middlesex, $40,307; Mon- | 
mouth, $45,160; Morris, $22,068; | 
Ocean, $10,108; Passaic, $90,834; 
| Salem, $6,963; Somerset, $12,962; 
Sussex, $5,403; Union, $93,232: War- 
ren, $8,697. 


C. R. BARNES TO HANDLE 
DIAMOND T IN ALBANY 


Albany, N. Y., Aug 12. The | 
Charles R. Barnes Motor Company | 
has. taken the distributorship for | 
Diamond T trucks in the Albany 





| Lines, 


land 








| PERFECT CIRCLE PROFITS 


SHOW MARKED INCREASE. 


Hagerstown, Ind., Aug. 12.- 
profits of the Perfect Circle Com- 
pany for the month of June were 83 
per cent. above those of June, 1930, 
and 47 per cent. ahead of the same 
month in 1929, C. Ray Teetor, treas- 
urer, reports. 

This gain can be attributed to 
the rapid strides made in the re- 
placement sales division through 
automotive equipment jobbers. The 
company has at the present time a 
distributing organization of 600 auto- 
motive equipment jobbers located in 
all principal cities and 3,000 whole- 
sale distributors located in most of 
the smaller cities in the United 
States. 

Perfect Circle 
for the six months’ period gained 
57 per cent. over the corresponding 
six months of 1930. A preliminary 
report for the month of July, 1931, 
indicates that it is not unreasonable | 


to expect replacement sales to gain | 


approximately 
July, 1930. 


FORD CARGO SHIP WILL 
BEGIN RUNS THIS WEEK 


Detroit, 
Edgewater, 


80 per cent. over 


Aug. 12.—The steamship 
recently built for the 


Ford Motor Company for operation tising men 


on the New York state barge canal, 
will enter service some time this 
week, it was announced yesterday. 

The ship is one of two sister ships | 
which are said to be the forerunners 


of a fleet of such vessels, designed lowed Hugh Chalmers from 

for voyaging along the Atlantic/,., ,. . 

coast and through the New York | National Cash at Dayton to 

barge canal. ithe then-growing plant out 
The Edgewater will leave the| . 

River Rouge, Michigan, and sail | Jefferson, and later was one 

for Edgewater, N. J., where the|of the founders with Carl 

Ford company has an assembly! , 7 

plant. It will crary automobile | Green and Harry Ford of the 

parts. Car] Green Advertising 
The ship was built by the Mich- : : . 

igan Engineering Company. Agency. He also was adver- 


NEW INTERSTATE BUS 
TERMINAL FOR NEWARK 


members of the Short Line 
| System, announce the opening of a 
| Newark bus station devoted to long- 
distance buses. 

The new station will be known as 
the Great Eastern Bus Terminal 
is located at 1190 Raymond 


Net 


replacement sales | 





SPARKS from JJETROIT 


Tribute to Steele 


7 x 


His War Service 
+ + 


Harassing Job 


George Slocum—Guest Conductor 








ERE’S our own George Mertz Slocum, manager of 

A. D. N.’s Detroit office. He’s supposed to be an expert 

‘at getting some one else to do the writing, that is, sign the 

name on the dotted line of advertising contracts, but since he 

| ground out the following column, we suspect that after all, 
he has missed his vocation—he should have my job.—C. G.S 

ok * * 

OT a among the 

many automotive adver- 

who read _ this 

ever-popular column of Sin- 

| sy’ s, will remember Charlie 

| (Charles M.) Steele, who fol- 


few 


tising manager of the Saxon 
car. All who knew him were 
shocked to learn of his sudden 





Newark, N. J., Aug. 12—Great death July 27 on the golf 
| Eastern Stages and Chester Valley Jinks at Edgarton, Mass. GEORGE SLOCUM 


* * * 
EW of those who knew Charlie, however, were aware of 
the considerable part he played in moving a prominent 
citizen of Berlin to Doorn and seeing to it that the operation 


was so successful that he would not care to return. 





hundred attended the fifth annual | 
picnic of the Springfield Auto Deal- district. 
ers’ Association, near Beardstown,| This 
with W. G. Millar, president of the | oldest automotive organizations in 
organization, in charge of arrange- | the Albany territory, having handled 
ments for the outing. Large groups | trucks for the last thirteen years. 
from nearby towns attended, includ- | The retail business will be handled 
ing a Peoria delegation headed by | out of the main service building on 


organization is one of 


C. W. Coons. manager of the Illi- | 470 Central Ave., under the super- 
nois Automotive Trade Association, | vision of Charles R. Barnes. The 
and Beardstown and Jacksonville | wholesale work in the territory will 


dealers. |} be handled by Eric Elliott. 








You can make money now 
selling the New 112-Ton 
Speed Wagon at $625. 

Reo’s Special Truck Franchise (with regular dealer 
discounts) gives you a product that can be proved 
superior to competition — plus a sales plan that 
presents the proof in smashing, irresistible form. 
Mail the coupon details concerning the 
profit possibilities in your own particular market. 


THE NEW KTON SPEED WAGON 


REO MOTOR CAR CO., Lansing, Michigan 


Please send me at once—either by letter or through 
your representatiye—details of the Reo Special Truck 
Franchise. DNf1 


SIPECIAL TRUCK 
FRANCHISE 


for 










Name. 
Address___ 
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the | 


Boulevard, between the Lefcourt 
Building and Broad Street. Great 
| Eastern Stages, which is one of the 
largest systems in the country, op- 
erating from here to Chicago, St. 
Louis and other points, has for some 
time been serving Newark from the 


Public Service Terminal. Chester 
Valley Lines operate to Wash- 
| ington. 


| JULY BUILDING SHOWS 
| GAIN OVER LAST YEAR 


| New York, Aug. 12.—In July, for 
| the first time this year, engineer- 
ing construction contracts awarded 
throughout the country exceeded the 
| tot] ofr the correpondng month last 
| year, Engineering News-Record re- 
}ports. Lettings in the five weeks ag- 
| grgated $270,110,000, which compares 
| With $196,326,000 in the four 
jot June and $263,557,000 in July, 
| a five-week month. The cumulative 
value of awards for the seven months 
in 1931, however, has reached $1,- 
664,257,000, while $2,114,380,000 is the 
total for the same period last year, 
a drop of 22 per cent. 





Geographically the gain was made | 


|in the Middle Atlantic states, in the 
region between the Mississippi River 
and the Rocky Mountains and in the 
Far West. Significantly, this half 
of the country, except the Far West, 


tract letting. 


| BUICK SALES IN JUNE GAIN 

| IN BAY STATE OVER 1930 
Boston, Mass, Aug, 12.— Massa- 
chusetts registrations of Buick cars 
for June show a total of 516, a sub- 
stantial gain over last year’s mark 
of 386 for the same month. 








LESTER TRANSFERRED 


| 
| 
| Newark, N. J., Aug. —Bernard 


| Lester of Maplewood has _ been 
;}Named assistant sales manager of | 
{the newly organized industrial de- 


| partment of the Westinghouse Elec- | 


on & Manufacturing Co. He has 
been transferred to the East Pitt«- 
burgh headquarters. 


weeks | 
1930, | 


recorded strong gains in private con- 


The Y. M. C. A. got plenty of unfavorable publicity on 
its war-time activities, but it was Charlie’s particular job 
when he went overseas at the very beginning of American 
participation to bring up the lonesome lads’ morale through 
a planned program of entertainers from home. Soon, how- 
ever, it developed that there was an even more serious prob- 
lem to overcome on the wharfs at Brest, so Charlie left the 
softer entertainment detail to George Cohan, Winthrop 
Ames and others. 

At Brest the West Point trained officers were in a tur- 
moil. Every few days came a whole convoy of ships loaded 
with the materials from prolific America’s farms and fac- 
tories so much needed at the front. 

Thousands of black boys drafted from the cotton fields 
Alabama, Georgia and the great American southland 
| slouched, stared wide-eyed or pleaded with a pair of ivory 
cubes that their babies back home needed shoes. In between 
‘chow and reveille and craps they did some unloading of the 


of 


incoming ships, but not enough. More ships came. The 
front was crying for the very food and ammunition and 
| motor oils with which the holds of this nondescript fleet were 


loaded. The West Pointers were all balled up. There was no 
answer to this in the manual of arms, except——-. Once you 
had a man in uniform you could tell him what to do and if he 
refused to do it, you could court martial him and have him 
shot at sunrise! But you couldn’t shoot a whole army of 
grinning darkies, even if you could spare the ammuniticn, 
especially when all they refused was to work faster than a 
sloe-foot gait! 


* k i 
NTO this mess walked a smiling gentleman in a shining 
Y. M. C. A. uniform, right out of the automotive advertis- 
ing business, whose manual of arms had, up to sailing day, 
been an N. W. Ayer’s Newspaper Directory. He would solve 
‘the West Pointers’ problem. Oh, yeah! Charlie’s scheme 
was simple. It had been practiced so often on every selling 
organization in America that even their wives were getting 
blase to “Our President’s Birthday Sales Contests.” 

He organized the “‘Race to Berlin Contest” right on the 
rum-soaked wharfs there at Brest. He made the first prize 
for the fastest unloading of a ship three full days’ leave and 

'some extra pocket money for every member of the winning 
division. He gave pennants to be proudly carried in reviews. 
He put the regimental bands to work on the deck of ev« 


4 


t 


(Continued on Page 4) 











Aim at Profits Not Sales, 
Says H. Bertram Lewis in 
Automotive Observations 


HE necessity for advance sii to insure profits in 
dealership operation is forcefully brought home in an 


editorial by H. Bertram Lewis, 
mercial Credit Companies of Baltimore, Md., 
Automotive Observations, 


issue of 
pany. 

The article by Mr. Lewis appears 
under the title “Hunch Is a Danger- 
ous pilot,” and cites many reasons 
why some dealerships fail while 
others continue to operate success- 
fully 


Mr. Lewis calls attention to the 
importance of accounting, but also 
points out that accounting is not 
su(ficient unless it can be carried 
into the realm of forecasting. “Ac- 
counting and bookkeeping,” he says, 
“merely record that which has 
taken place. What is needed is a 
system which will indicate in ad- 
vance what should happen and a 
plan of action that will make dead 
Sure that they will happen.” 

The complete text of Mr. Lewis’ 
article is reprinted herewith as fol- 


lows 
“Aiter all it’s profit you're in 
quest of. Not sales alone. Not glory. 


Not good fellowship. The primary 
purpose of all this breathless work 
you're doing is to make your busi- 
ness pay 

“Yet—let’s be perfectly fair with 
each other—how much of your 
thought is being applied directly to 
that problem and how much to the 
incidentals of the process? 

“How much of your time, effort, 
and study, in other words, is being 
spent on selling Bill Bingham a car, 
or selling cars in general, or licking 
the used car bugaboo, or organizing 
service, or finding a way to make 
a profit from accessories, or this, or 
that among the miscellaneous fea- 
tures of your business, and how 
much on the one big all-embracing 
process of making the venture as a 
whole show up in black figures when 
the books are closed for 1931? 

“Are you—let’s be frank again— 
even setting a financial mark to 
steer by and checking your results 
by that gauge from week to week 
and from month to month as the 
year proceeds? 

‘Because financial success is only 
a matier of the blindest kind of 
luck unless your whole business pro- 
gram is based on a definite finan- 
cial objective. And the Gods, in 
apportioning that kind of luck, de- 
cided long ago that only an in- 
finitesimal proportion of the human 
race was worthy of it. 

“The dealer who approaches his 
proDiem with the primary purpose 
of selling this or that number of 
cars ‘and then asks himself how 
much he'll make if he succeeds will 
be less likely to sell that number of 
cars and make that sum of money 
than the dealer who says to him- 
self in advance, ‘A reasonable re- 
tura on the money I'm investing in 
this business is so much. My job is 
to net that amount. 

“How many cars, how much serv- 
ice, what volume in accessories, etc., 
must I sell, and at what profit in 
each case, to do it? 

“What trading policy must I fol- | 
low to make such new car profit? | 
How must I organize my used car 
sales procedure to limit my loss in 
that field? What must I do to make 
my service attractive enough to my 
owners to insure the _ stipulated 
service volume and how can I least 





expensively and most effectively sell 
that service in such volume? Can I 
make more money through pushing 
accessories as a side line than by 
applying that much extra effort to 
new car, used car and service mer- 
chandising, and if so, how shall I 
organize my accessories program for 
that purpose? What ratio of ex- 
pense shall I assign to each depart- 
ment? How will my sales in each 
department subdivide themselves by 
months throughout the year? What 
will each month's demand be for 
cash to carry cars, parts, accessories, 
etc., in stock? How will my expenses 
run each month and what, as a re- 
sult, will my cash position be on 
January 31, on February 28, on the 
3lst of March, and so on around 
the calendar?’ 





vice-president of the Com- 
in the current 
published by that com- 


everything he plans to do. He is 
looking ahead at the financial pic- 
ture from the very outset and never 
losing his grip on the dollar-and- 
cent situation. 

“Of course no dealer can ignore 
the fact that to maintain his _— 
chise he must sell so many cars. 
recognition of the expectations or 
his factory in that respect is funda- 
mental to his venture in the busi- 
ness. He cannot lose sight of this 
consideration, for, unless he sells a 
fair quota for his territory, his fi- 
nancial calculations will get him 
nowhere, for he will soon have no 
business to calculate about. But if 
that quota is a fair one, it will fit 
his financial forecast perfectly, and 
the number of new car sales he 
figures he must make to earn the 
profit he is aiming for will be the 


number of cars his factory expects | 


to have him take. 
ure exceeds the former 
something wrong, either 
figures or with the factory's 
tions. And the time to find out 
where the fault lies is before he 
takes the plunge. Which is another 
clinching reason for 
nancial calculations. 

has made them, he cannot appraise 
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{25 DISTRIBUTORS FROM 
ALL OVER GLOBE SIGNED | 


| (Continued from Page 1) 


GBAND RAPIDS, Mich., Aug. 12.— 
That foreign motorists have 
readily accepted the De Vaux 
proved by the fact that since Sune | 
1 more than twenty-five distributors | 
in all parts of the world have a | 
cured representation the De} 
Vaux in their respective countries. 
Included in the export group of 
De Vaux purchasers are the follow- 


1,907,706 in the corresponding period | 
a falling off of 28 per | 





of last year, 
cent. 

The indications are that the 
mate of 185,000 represents the min- 
imum expectation for last month, | 
} and that any change in this figure 

will be upward | 
The following table compares new 


| 
esti- | 


for 





! 

ing: Argentina, Curacao, Venezuela, car registrations in the domestic | 
Jamaica, Trinidad, yuatemala, | market in the first seven months | 
Mexico, Newfoundland, South aAf- |°f this year with last year: 
rica, Morocco, Portugal, Switzer- 1931 1930 | 
land, Greece, Ezypt, Iraq, Syria, | January 126,786 180,094 
Sweden, Denmark, France, Belgium, | February rrit tT 134,133 211,645 
Netherlands and India, where three | March 200,841 298,824 | 
|distributors take care of the in-/April ............ 265,732 357,063 | 
!creasing demand for this new motor |May ..........4+. 247,727 345,041 
car, ME cvacecce Guns 201,911 260,942 
‘ : Se a cakes sus *185,000 254,097 | 

Pe Sas ee ON ST ee... 1,362,130 1,907,706 | 


his sales expectations in relation to | 


anticipated profit. 
“Equally, of course, 
unforseen developments. 
at times be asked to sell more cars 
than he at first anticipated. The 
car itself will perhaps develop un- 
anticipated troubles, the rectifica- 
tion of which will unexpectedly in- 


Following are the registrations in | 
the states that have reported for 
July, with comparisons with a year | 
ago and the preceding month: 


De Vaux-Hall Motors, asserts that 
more interest is being taken in the 
De Vaux than any other low-priced 
automobile ever introduced into the 
European field. In the Nether- 


lands particularly has the Grand July July June} 

| Rapids product been accepted with 1931 1930 1931 

much enthusiasm, thirty-five cars | Arkansas 1.804 3.937 616 
| having been delivered to Dutch | Delaware 472 639 565 | 

If the latter fig- | owners since July 1. Florida .. 1969 2,355 3,162 
there is | ‘In Europe,” said Welch, “any au- | Illinois .. 13,874 16,883 11,241 

with his} tomobile with the performance of | Minnesota . 4,992 6,790 3,998 
calcula- | the De Vaux is certain to meet with | North Dakota. 598 1,140 889 
success. The aim of the foreign|South Carolina. 1,657 1,702 1,512 | 

builder of a moderately priced mo-/South Dakota.. 853 2,141 974 
tor vehicle is to incorporate into | Utah fie ee at 561 954 720 | 

advance fi- his product great economy. When|West Virginia.. 2,246 3,279 2,120 
For, unless he this is done the performance of the | Wisconsin . 5,206 7,385 3,906 
‘car is naturally very poor, albeit | Dist. of Col.... 2,313 2,235 2,683 

his gasoline mileage might be forty! Totals .......36,545 49,440 32,386 

miles to a gallon of fuel. When an aa 

there will be | American car with the ability of the | GETS GEORGIA BUS PERMIT | 
He will}|De Vaux is demonstrated, it is a Atlanta, Ga., Aug. 12.—The Geor- | 
subject of great wonderment to all| gia Public Service Commission has 





granted a petition of the E. H. 
Pace Bus Company of Jackson for 
a certificate to operate buses from 
Atlanta to Macon by way of Mc- 


interested. Although their high- 
priced motor cars are faster than 
the De Vaux, none, to my knowl- 
edge, begins to compare with the 


| 39, 


material 





—_____,. 


eee 


July New Car Sales 
BY DE VAUX IN 60 DAYS | Estimated at 185,000 


GOODRICH REDUCES 
LOSS IN FIRST HALF 
AS AGAINST 1930 


O., Aug. 12.—B,. F. Good- 
rich Company and subsidiaries re- 
port for six months ended June 30, 
1951, net loss of $288,483 after de- 
preciation, minority etc., 
and after writing down raw material 


on hand and on commitment to 


the lower cost or market on June 
last, comparing with net loss 


Akron, 


interest, 


| of $1,292,906 in first half of 1930. 


Consolidated net sales in the six 
months ended June 39 were $59,878,- 
000, compared with $78,007,291 in 


| the like period of 1930. 


In accordance with the usual mid- 
year practice of the company, the 
content of semi-finished 
and finished goods was valued at 
cost. 

The company states that second 
quarter operations showed a marked 
improvement compared with the 
first quarter of the year, while the 
current position is very satisfactory, 
with the current ratio being ap- 
proximately 8.6 to 1. 


| MARMON IN PHILADE-°HIA 


CONTINUES SPECIAL SALON 
Philadelphia, Aug. 12—The Mar- 
mon Philadelphia Company, dis- 
tributor, 667-77 North Broad St, 
which opened its special salon ex- 
hibit originally for two weeks, has 
been obliged to continue it indef- 
initely, owing to the interest ex- 
hibited. Despite the extremely hot 
and humid weather, attendance has 
been good, the evenings bringing 
out the largest crowds. Sales s0 
far have been in excess of expecta- 











crease his service costs. The used| all-around performance of the De} Donough, Jackson, Indian Springs| tions, and demonstrations are con- 
car demand will go flat, or some} Vaux-Hall product.” and Forsyth. stant. 

unforseen factory price . readjust- Ten per cent. of the August pro- | — a neh ei Ba x, 
ments will wipe $100 more or less; duction is expected to be used for 

off the value of certain types of | exportation purposes. This will 

used cars and boost his used car | grow in volume as more territory is 


loss proportionately. These unpre- | 
dictable developments are as certain | 
as death, most of them disad- 
vantageous, but now and then one 
that makes a bit of extra money, 


and to that extent offsets the un | 


expected losses from the others 

“Which simply means that 
every sound financial 
there must be 
for unpleasant surprises. In some! 
years, of course, such allowance will 
be insufficient. But there is a cer- | 
tain ratio that, over a 
years, is reasonably dependable and 
will average up in the long run. 

“Of course, every dealer today is 
keeping books of some sort. Well—- 
not every one, perhaps, but a very 
substantial fraction of the total | 
dealer body. But keeping books is | 
purely routine business and not at 
all the process we are recommend- 
ing here. Keeping books is the 
process of recording what has hap- 
pened. What we advocate is the 
regular forecasting of the things 
that ought to happen and the con- 
Stant steering of the business as a 
whole in such a way as to make 
dead sure they do. 

“A business enterprise. great or 
small, without a financial objective 


is like a ship without a compass or | 


a rudder. It is going somewhere, but 


calculation | 
a certain allowance} 


period of | 


| Knight cars, 


| next best method is through month- 


| by three members of the new car 


only the Almighty knows where, and | 


except for divine intervention the 
chances strongly favor the rocks as 
its ultimate destination. 

“Budgets and quotas for 
department and a definite objective 
for the business as a whole provide 
the only basis of management that 
deserves success. The dealer who 
survives for a single year without 
such methods is not a business man 
but just a lucky gambler. 

“And Lady Luck does love to shift 
her favors.” 


SALES POST FOR HOOPER 
Cal., Aug. 12—Lee| 
Hooper has been appointed sales | 
manager for Charles 
shauser, Oldsmobile 
Sunset Boulevard. 


Hollywood, 


dealer, 
Hooper 


every | 


| doing duty here, he notes those cus- 


| 


E. Ricker-j} 
6465 | firm’s high-priced cars, and one of 
was| $5 for a tip leading to the sale of 
formerly with the William E. Bush | one of the lower-priced units, This 


“The latter type of merchant is | Company and the L. A. Jackson | 


putting a bed rock foundation under 





Company, Los Angeles 


assigned to De Vaux ‘ eaneenaed” 
in other parts of the world. 


SALESMEN DO TURNS 
ON SERVICE FLOOR TO 
HELP GET PROSPECTS 


| SEVERAL effective methods are 
Herbert Brothers, dis- 
Willys and Willys- 
1409 North Broad St., 
Philadelphia, in obtaining new car 
prospects. The most productive 
plan, according to Frank Fisher, re- 
tail salesmanager, consists in fol- 
lowing up the names of probable 
buyers suggested by owners. The 


XPERIEN 


dealers have been qu 


used by 


tributors of very definite opport 


and profit offered by 


franchise. Since the 


announced, our deal 


ly canvassing campaigns engaged in 


sales force of eight men. Each of 
these three salesmen covers a cer- 
tain zone. He compiles his own list 
of prospects and must demonstrate 
the car. Each man in this campaign 
must make 100 calls, so that the 
joint total of calls for the period is 
at least 300. 

Another method of securing new 
car prospects consists in detailing 
in rotation a member of the new 
car sales force to the service station, 
just as though he were taking his 
turn on the salesroom floor. While 


Write or wire for fr 


WIL 


tomers’ cars that have reached the 
point where they should be traded 
in, and he obtains the owners’ 
names, addresses and other neces- 
sary data from the service depart- 
ment. His next step is to turn over 
this information to the retail sales- 
manager for following up. 

A bonus of $10 is offered to the 
service salesmen, of whom there are 
i three, or to any employee in the 
house who supplies information 
leading to the sale of one of the 


2 NEW WILL 


plan has been found decidedly help- 


ful. 


Willys-Overlaod, Inc., Toledo, O. Willys-Overland, Led., 


A POWERFUL EIGHT 


A BRILLIANT KNIGHT 


CED automobile 
ick to recognize the 
unities for volume 
the Willys-Overland 
new Willys line was 


er organization has 


shown a net increase of 510 members. 


anchise particulars 


Toronto, Can. 


LYS 


A BIG SIX priced like a four 


YS TRUCKS 
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blamed at aj] are the ones which 
have in the past indulged in trading 








Declares Better Business 
Management Dealer Need 


UTOMOTIVE DAILY NEWS: Recent editorials such 
as “Cooperation” and others, which have been the cause 


New try to the fact that they should indeed laugh themselves to 
death every time they look into a mirror. 
It seems strange that merchants*- 


of its readers on topics related directly to the automotive industry. 


ust disclaim responsibility for such 


All questions regarding merchandising, technical problems or other 
information pertaining to Automotive Industry will be answered with- 


olumns on the part of a few 
awaken the men in our indus- 





business management, as reflected 
by the monthly financial statement, 
is a part of the manufacturer's ob- 
ligation to teach the dealer. Strict 
factory supervision in accounting is 
vital. A thoroughly trained force of 





I would say that it will not hurt any 
of them to go back and take a poste 
graduate course in business man- 
agement; yes, even the pioneers of 
this industry whose balance sheets 
show up with huge red figures in 
the used car columns. I say, shame 
on them; and double shame on them 
if they blame anyone but them- 
selves for the predicament they are 
in now! I wonder if some of them 
will ever learn that they need all of 
their gross profit to pay overhead 
and make a decent net profit. Its 
the net profit per new car sold with 
which they are gambling when they 
decide if they should take a chance 
and go overboard on a trade. 

It takes a lot of courage to say 


|“No” to a bum trade, but, when we 


develop that courage, volume will 
not suffer, because better business 
management will be closely allied 
with better salesmanship. 

These last two are the real salva- 
tion of our wonderful industry, and 
not the theory advanced in your 
columns recently of having the fac- 
tory stop all dealers from taking in 
used cars. 

The used car department will 
some day be profitable, just as the 
service department has become & 
very profitable end of our methods 
since flat rate and modern methods 


representatives who have had actual |were adopted, during the last decade. 


dealer or retail sales manager expe- | 


H. W. M.. 
New York City. 


The Trolley Must Go 
N the pathway of progress, of advancement, there are 
I always obstacles. It is never quite certain, for instance, 
that a given development has proved its right to be called 
progress until practical experience has demonstrated its 
fitness to supplant the old. 

There is no such doubt as regards the fitness of the 
ancient trolley car and its ancient tracks as it relates to 
modern urban life. If there is any other anachronism more 
firmly blocking progress in city transportation today than 
the trolley car, we should be glad to hear about it. 

It has frequently been said that our city streets were 
not built to carry motor traffic and fundamentally not 
adapted to this almost universal transportation medium. 
There is no question that our streets were not designed for 
the type of traffic they now have to carry. This condition 
is the basic cause of our appalling accident toll. 

But, granting the failings of our streets, they need not 
be as bad as they are. The presence of trolley cars operating 
on tracks, placed in the center of the thoroughfares makes 
bad worse. The trolley is essentially a slow-moving vehicle. 
It makes frequent stops. Passengers enter and alight from! 
the cars and do so in the center of the street. 

In modern traffic it is a general regulation that slow- | 
moving vehicles keep to the right lanes of the road. The 
trolley cannot do this. The result is obstruction of traffic, | 
tring up and slowing down lines of faster moving vehicles. | 

There is no service that the trolley car can perform that | 
the motor bus cannot do better. This vehicle is mobile; it is 
not tied to tracks. It starts and stops just as quickly as the 
trolley car. It takes on and drops passengers at the curb, 
not in the center of the street, where they obstruct traffic. 


| 
i 


ee 





allowances. Trading allowances are 
like throwing a reck to a drowning 
man. What our industry needs for 
its own salvation is “education.” 
The manufacturers who make busi- 
ness management their principal 
topic in dealer education will un- 
questionably develop the greatest 
number of money earning dealers. 


The factory will have to obtain and 


send into the field representatives 
who have been successful retail sales 
managers or dealers. These men 
will have to be paid higher salaries 
in order to attract them to the 
wholesale field, but the benefits will 
be far greater to the industry than 
the hypothetical sales resulting from | 
reduction of list price, passed on to) 
the public. 
R. H. Grant, the man who con- | 
ceived the “junker plan,” and who! 
had the courage and foresight to | 
put it into effect five years ago, | 
should feel well repaid in the bene- 
ficial results already obtained. The 
“junker plan” is a part of the de- 
livered price of an automobile. It | 
costs the average owner about $6 to. 
$8 when he purchases his new car. | 
He is no more conscious of this than 
he is of the fact that “dealer turn- ; 
over,” due to over-trading practices, | 
is costing him a tidy sum, because 
dealer turn-over is costly to the fac- 
tory, and all factory cast comes out 
of the list price. Mr. Owner pays 
for it, whether he likes it or not. 
Well, then, let’s add to the factory | 
list price another sum of say $25, | 
and accumulate a fund payable on | 
the first. of November of each year | 


|space that 


rience is necessary. To the dealers 











SPARKS from JJETROIT 


(Continued from Page 2) 








ship and speeded up the tempo so “those lines of colored boys 
going up and down the gangplanks looked like the slats in a 


picket fence!” Boats were being turned around and headed 
for home so quickly that the sailors’ sweethearts in Brest 
threatened to go on strike. Charlie, by applying the oldest 
auger in the advertising man’s kit, had turned the trick! 

The army and navy may still be arguing as to who won 
the war, but Charlie Steele was one of the unsung heroes 
recruited from the ranks of the automotive advertising men 


who deserved no Jittle credit. 
* * 


REAT fun this—doing a column for a day—but after 
some six years of too close association with the present 

and two preceding conductors of this column I have come 
to the firm conclusion that no job is more harassing than 


* 


| feeding about a thousand words daily into the gaping white 


stares from the typewriter every morning. 
“Columnists as I have known them” ought to be written by 


' some one who, like this amateur scribe, has had to listen to 


their pawing and ranting from an adjoining stall. The old 


_terrors of the Spanish Inquisition—eternally dripping water, 


hanging by the thumbs, cutting off the extremities one by 
one—all of these would have to be revised to include “fill two 
columns a day until death does come!”” And the stuff has to 
be good, too, because the choice bit of gossip or the breezy 


Furthermore, the bus can obey the general traffic regulation | to the dealer who has proven to the 
that, being a slower vehicle than the passenger car, it can 
keep on the right-hand side of the street, leaving the center 
Jane unobstructed for the movement of speedier units, 


| has managed his business so well 
| that he at least broke even on his 
| used car trades. The money is to 
; be used to revalue or junk all cars 
; on hand November 1 and bring the 
| dealer into the model change during 
| November or December, clean of 


The City Bank Views Affairs 


]* its current bulletin, the National City Bank of New) new and used cars 
York reviews the discouraging developments in general|. The dealer who does not fall in 
|line and use a sensible trading 


business during what there has been of the summer of 1931. 
It notes that developments abroad have tended to depress 
business, which certainly needed no extra burden of interna- | 
tional uncertainty. 

However, out of the present situation the National City 
Bank takes a crumb of encouragement, a ray of hope for the | 
future. ‘‘That the period is one of progress in increasing || 
efficiency,” says this great banking institution, “and reduc- | 
ing costs supported by the reports of industrial 
corporations. 

“Few individuals have it in their power to do anything | 


policy that will enable him to break 
even in his used car department 
should be canceled and passed out 
of the industry. We are all better 
off without him 

All this is possible only if better 


COMING EVENTS | 


SEPTEMBER 
1- 3—Cleveland, O. Hote] Statler, Societ 
of Automotive Engineers, twentiet 
annual aeronautica) meeting in 





1s 


. . e e e . -onjuncti 7 j 
more useful in the situation, and this progress will eventually | Se a 
8-17—Utrecht, Holfand. Utrecht Fair, bus 


and truck show. 

16-17—Atlantic City, N. J. 
aoe, Seipelosen. 
ng, Hote} aymore. 

20-26—Springfield, Mass. Eastern States 
Exposition. 

21-25—Boston, Mass. American Welding 
Society, meeting. The following so- 
cieties will participate: American 
Society for Steel Treating, American 
Welding Society, Iron and Stee: 
Division, A. 8. M. E.; Machine Shop 
Practice Division, A. 8. M. E.; Iron 


prove the most important factor in restoring equilibrium 
and we will reap commensurate benefits when business 
expands again.” 

Not in many years has management had a chance to 
demonstrate its quality. The company which has manged 
to keep its head above water and maintain the essential 
soundness of its position during the present depression 
inevitably reflects the skill with which it has been run. With} 
production and prices off so drastically, only efficiency 


National Pe- 
annual] meet- 


I, M. E 


stitute of Metals. A. I. M. E. 
National Asso- 


28-29— Atlantic City, N. J. 


remains to fill the breach. j ciation of Mosor Bus Operators, 
Whether we relish the experience or ‘onditions have bassador. ee ee 
I nce or not, conditions have | 46 oc. 2—Atlantie City, N. J. American 


forced us to learn a number of lessons that will be useful Electric Railway Association, an- 
nua) meeting. 





when normal prosperity returns. Without boasting, we may O01 OBER 
say that the automotive industry has been one of the oe, es Se 
2- $—Houston, Tex. American Institute 


En- 
meet- 


important business units to demonstrate its right to survive, 
through the achievement of a new efficiency. 


of Mining and Metallurgica) 
ineers. petroleum division 
ng 


factory's entire satisfaction that he | 


and Steel Division, A. I. M. E.; In- j 


squib of yesterday has no carry-over for today. 

There must be a heaven for columnists where there are 
no calendars, no hungry presses, where the mails are always 
| on time and the editor has only rubber shears and no blue 
| pencil—there must be a heaven for men like Sinsy because 
| where in hell could they find a punishment which would not 

seem to them like a vacation. 
Lots of luck, Sinsy. I hope you enjoy your vacation! 
On Vacation in Westchester County 
M* DEAR ALEC: Reading Wednesday's “Sparks” I 
| note you have cheated A. D. N. readers by not print- 
|ing the picture of Ray Sackett, that bold pioneer who blazed 
ithe way for our guest conduc- | . 


|tors. In justice to your public | 
‘I feel you should give it a) 
break and let it see just what | 


'a handsome feller Ray is. He 
‘is a modest violet and it took 
a lot of persuasion on my! 
'part to get his picture for 
publication purposes. 

Sackett, you know, handles | 
jall the Chrysler Corporation 
|publicity and in his zeal to| 
'get across a lot of publicity | 





‘for Chrsyer, Dodge, De Soto} 
‘and Plymouth he hides his | 
‘own personality behind the! 
leditorial pastepot. So I am| 
| counting on you to slip the | ! 
picture in Thursday’s paper. 
‘—Chris Sinsabaugh. 





MEET 


SO HERE WE ARE, 
RAY SACKETT 
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Increasing Bakery Profits 


This report on economical truck operation in the bakery field was | | joad is another source of loss for 
prepared by the General Motors Truck Company, Pontiac, Mich., and 


appears in serial form in Automotive Daily News. 


Copies of this report 


in pamphlet form are now available at all General Motors’ Truck Com- 


pany dealer and distributorships. 


HE survey preceding this 


report uncovered many types | 


of costly, unsuitable equipment now being operated by 


bakers. Here are some of the 


most common sources of loss | 


bakers Baked producis 
should be delivered as nearly as 
| possible in a dust-proof, draft- 
| proof, moisture-proof body. Bodies 
| properly insulated, soundly con- 
| structed and designed to give long 
| wear without opening at joints and 
seams are the only satisfactory 
| bodies for the bakery truck. Study 


many 


in bakery equipment and suggestions to guide bakers in | the details of body design carefully 


future truck purchases. 

Slow equipment is one of the most | 
common sources of loss. Old, slow- 
moving equipment cuts down route 
profits because it limits the number 
of customers the salesman can serve 
in a normal working day. Safe, | 
higher average speeds, made pos- 
sible with modern equipment, mean 
more customers served, fewer trucks 
to serve present customers, and 
faster service for all customers. An 
increase from ten to fifteen miles 
an hour average speed means a 
saving of one and a half hours on 
a forty-five-mile route. In short, 
eight fast trucks can handle the 
work of nine slow ones. Eliminate 
costly, slow trucks. 


Excess capacity is losing money 
for literally hundreds of bakers. A 
%-ton load on a 1%-ton truck 
means the baker is hauling many 
pounds of excess dead weight. The 
aim should be to get a light-duty 
truck designed to handle a body 
large enough to take a full capacity 
load. It does not pay to put a 
longer body on a truck than is spe- 
ecified by the manufacturer. Nor 
does it pay to overload at any time. 
But it is equally costly to buy equip- 
ment which is so small that it limits 
voutes or so large that it means 
hauling excess truck weight. Buy 





Hard riding qualities are another 
source of heavy loss to bakers. 
Warm baked goods will fall if jarred | 
too severely. And yet the average 
truck operated by the average paker | 
is as well designed from this stand- 
point to hau) steel as to haul bread. | 
The only suitable truck equipment 
for the baker is equipment which 
gives maximum ease in riding. Buy} 
the truck which provides easy rid- 
ing qualities. 

Poor body arrangement from the} 
standpoint of speed in loading or 
unloading loses many hours of val- 
uable truck time for bakers. There 
is no standard design best suited 
for all bakery operations. Side 
doors, a rear step, conveniently ar- | 
ranged shelves and racks, a means} 
of access from the driver's seat— 
these and many other features can 
be helpful, depending on individual 
conditions. Study the products de- 
livered, watch drivers at work, ques- 
tion drivers closely, time the load- 
ing and unloading of each truck 
and jist every feature of design and 
arrangement that will make loading 
and delivery quicker and easier. 
Minutes saved quickly mount into 
hours. A few minutes saved will 
serve another customer. Buy the 
body that speeds up the route. 














| another ' 
| Brake adjustment and repair is the 


| bakers’ 
|which allows 


| warping. 


|to see that the body provides full 
| protection for the load. 

Brake design which is not suited 
to rapid delivery, quick stops and 
steady grind day in and day out is 
common source of loss. 


most frequently occuring item on 
repair records. A _ brake 
no opportunity for 
failure to operate, a brake which is 
simple in design and easy to adjust, 
and a brake which exerts a maxi- 
mum braking force on the drums 
with normal foot pressure is the 
only suitable brake for the bakery 
route with its frequent stops. Get 
the facts about brake design and 
eliminate this source of loss in pur- 
chasing new equipment. 

Clutch design must be simple and 
sturdy for the same reason that 
brake design must be right, because 
the baker's truck makes frequent 
starts and stops. Simplicity of de- 
sign means fewer parts to wear and 
lower repair cost. The right clutch 
must provide the best friction sur- 
face with the greatest resistance to 
Study clutch design and | 
eliminate excessive clutch repair | 
cost which is so common on bakery | 
trucks. 

Lubrication of vital parts of the 
engine must be constant and cer- 











or neglected lubrication than by any 


other one thing. Pressure feed to 
main bearings, a pressure gauge on 
the dash, and ease of access to all | 


lubricating points on the chassis are | 


essential. 

Ample power is essential] for many 
reasons. It is most important, how- 
ever, because high average speeds, 
day in and day out over a long pe- 
riod of years, can only be had when | 
ample power is provided. Too many 
bakery trucks are “run to death’ 
a short period. Any truck can show 
bursts of speed, but the truck which 


will stand up day in and day out | 
costs and | 
shortening of | 


without excessive repair 
without appreciable 
life is the truck with ample power. 

Excess chassis weight in relation 
to the power supplied by the engine 
is another very vital factor in cost 
of operation and in workability of 
the truck. Dead weight increases 
truck operating costs. Weight puts 
a greater tax on the engine and on 
every moving part. Watch body | 
weight. Study the proportion of 
power in the engine to the weight 
of the chassis. 

Appearance is an increasingly im- 
portant feature of every truck. The 


in | 











| ALUMINUM INDUSTRIES — 


=| WALVE PLANT AT PEAK 


Cincinnati, Aug. 12—Aluminum 
Industries, Inc. reports capacity 
operations in the subsidiary plant 
j at St. Cloud, Minn., in the valve 
| division, while the parent plant is 
working night shifts in the foundry 
division in order to step up produc- 
| tion to meet demands from the new 
car field 

The increase in operation in the 
valve division at St. Cloud 
to a substantial increase 
ment orders from a car manufac- 
| turer who is now on a 1,200 car a 
| day basis and the general increase 
in replacement business. The valve 
division at St. Cloud has been on a 
| 44- -hour schedule for the last four 
weeks, according to F. J. Glennon. 
| vice- president and general sales 
| Manager, who declared orders on 
{hand would keep that department 
running at capacity throughout Au- 
gust and September. 


is due 
in equip- 


truck is a valuable advertising me- | 


dium. It carries its message direct 
to the customers and neighbors of 
customers, and, as we have already 
seen, increased volume from pres- 
ent customers and prospects near to 
present customers is the most profit- | 
able volume to cultivate. A hand- | 
finished paint job, pleasing but con- 
servative lines, and thorough work- 
manship in the finish of the truck, 
will assure lasting good appearance. 


(TO BE CONCLUDED) 


LETS ADDITION CONTRACTS 

Cedar Falls, Ia., Aug. 12.— Con- 
tracts for a brick addition to its 
sales and service building have been 
awarded by the Mether-Rasmussen | 


60% OF F. W. D. ORDERS 
FROM PREVIOUS OWNERS 


Clintonville, Wis., Aug. 12.—Sixty 
out of every 100 orders received by 
| the Four-Wheel Drive Auto Com- 
| pany for its trucks during the first 
| six months of 1931 came from people 


| who already owned the product 
|made in Clintonville, the concern 
| announced. 

| Last year 61 per cent. of the 


| orders came from repeat customers, 
}and 1930 was the best year the com- 
pany ever had. For the last five 
| and one-half years, it is reported, 
more than 60 per cent. of the orders 





the truck designed to handle the Unsuitable body construction from| tain. Major repairs and high repair | Company. It will practically double | |have been received from previous 
load. the standpoint of protection for the costs are caused more often by poor’ present facilities. purchasers. 
Cumulative New Commercial Car Registration Statistics, July, 1 931. 
Returns for today: Delaware, North Dakota, South Carolina, Utah and Wisconsin 
‘ | 3 
- c _ ‘ tr . . = ot 
States § Es E | ; t £E 3 | E = 5 ee $ é < States 
8 se = sa ° 
E|ES| 2 | de |e /| FE, | SEE] E 

Delaware | | | 26| | | Se | | ee 81|Dela. 
illinois | i; ~=Ssi«a|Sts«éB|sC“i«é‘é‘CS | 1| 15| | 14,13] 3; 50) 1625) Minois— 
No. Dakota | Yr | ao 3| ae 3| (| [ WY [ _ 87Ne. D_ 
Se. Carolina | . | +153} | od AL | ye 816, Care, 
— feet oegas [| 2| 1 | | Jj 114\Utah 
Wisconsin | “| 571; 4 | | | | | 5| 23 | 2 348 | 25, —«1486|Wis. 

Totals | 1| 1| 1370! 78 = «141 25) 1347 72} 369 5| 23 1; 49) = 14) 45{ 219] 61] 4] 76|_——«3: 709) Totals 
Dela, 1930 | 1 2] _—-32 2| 56) 7] sO rt | ut ut Nu uN Mt 1pel, 30 
Til., 1930 | ‘Bi i«dG|Ss«OS 1 41 50} «14; Ss 874 34, «+210 2] 17 ij CK | 64, 1821), 3 
'N. Dak’a, ’30] Ty | sof 3s 2) 4 46) | | —- fF CG | 2} | 8|___—186|N. D., 36 
S.C. 1930 | [al —s«125 ~ ff my I 3; says = | | | 1 | idTSs«dD] «SHS. C., 30 
Utah, 1930 | . | -— | ~~ ‘127 | .. -. 2 1 4 { | | | 5|__196|Ut'h, “30 
Wis, 1990 | y, 98 56, 23 40, «11|'—~Ss«784 37; 125) | 4 23; 4 8 4} 9| 3| «24 1} 29, ——«:1701|Wis., °30 

Totals | 6 27| 1335] 67 98 | 27; 2086 86| 303} 2| 22} | a9} 1}, “se 26| 48, 1|_—*113| ——-4340/T'ls, *30 
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« Cc 
Months & e 

= & 

= = 

< o 
January | 223| 153| 7566! 167| 1178 30] 18! 31|_ 111| 11308| 444) 
February | 177 | 108) 7457; 135; 1129) 6 | ~—«18| «36,100; 10868; 385) 
March | 121| 150, 9396; 144/ 1359, 13] 15; 28, _-123| 14728| 454 
April —_—{_-155| 215] 11194| 236) 1574; 10] =15| —15|_ 150) 17752| 590|_ 
May _'|_154| 188| 9925, 260, 1491, 10} 11; 13 166| 15671, 540) 
June = ||_-:179{ 144; 8969{ 239; 1284; * | * 144) 12447, 510 
Totals —_| 1009| 958) 54507| 1181| 8015, 69| 77 123) 194) 82774) 2923 





























New Commercial Car - Registrations, Fi irst t Six Months, 1931 


Stewart 


Sterling 



























Months 





















1324) 21] 225, 27; 13| 273 32} 62) ~— 84] 273] 38] 222) 98} 21| 472|  24414\January _ 
"1368; 33] 185) 20; «28 +~«261] +—«30|-—S—47|_—S—«85|_—«2G8| 2B] 204) 140) 21) 343|_23475|February _ 
"1880, 36) 287) 29] ~=—«:18| += 308] 29) 57119) 361) 87] 207|_ 226) 20) “464, 30609|March ~ 
“2995; 52| 344) 20, 42| ~~ 364) —-31|~—~«104|~«166) +—«381| + ~—«-22] 228) 300) 24] 582 | 36851|April 
2382; 39/346) 8 38; 306} 20, ~«101)~=«i1'75|~—~=«426| «dG 253; 386) 19) 535] |  33489\May 
“2076, 45; 293; «= * ~=| «=O * ~«|~SC 467] “59/132; 289, 174 267 324) 10| 595|  28490|June 
11325| 226| 1680, 114 139 1969] 142/430, | 761| 1998|153| 1381) 1474) 115) 2991| 177328|Totals 












































Months § = & ge Totals | Months 
s & £ | & 
< o 
January | 157| 248; 8751| 251| 1606; 50) 37|_ 186] 169 13220, 727) 1836) 28|_344|_—* | 25] 698{  83| 145) —95|_—«100|——241|_ 411| _130|__62|_631|_30231|January a 
February | 135| 235) 10327| ~ 207{ 1267| — 58, 18| 152] 162) 14198; 535| 1927| —31|_ 298) —* | 26, 565] 67) 74\ ~ 155[ 86| 220) 318] 160|44{_581|__31846/February _ 
March a | 195; 384) 13011| 264| 1595) 65, 15| 156| 228; 19546] 936, 2364; 43/ ~ 452) —«52| 46) 682] 59) 106| — 265 «99 223| 408 | 246|88|_660|__ 42188;March 
Aprit | 216 492| 14054) 300) 1682; * | * ~*~ | 252) 21733; 1242] 2739/67) _ 566 73 61|_—« 903] 47|_—«147|_—314 __ 95] 198| 480} 298) 67 _971| 46997/April 
‘May 1212; 542| 12790; 373; 1504; * | * ‘| 213) 19742|" 1191{ 2531|~ 49) 717|_—55|_— 93) 738 f 55] 147| 306] 112{ 168] 452| 216) 71{ 927\__ 43204\May ‘ 
June —*{|_—«:182| 479) +9762) 261| 1112{ ; ‘| 158) 15661|~ 889; 1915; 53, 446) * | * | 582] * | 109) 207| 101, +105] 412] 200| 47| 834) 33515/June 
Totals | 1097| 2380| 68695! 1656| 8766| 173| 70) 494] 1182|104100| 5520|13312| 271| 2823| 180,251 4168] 311] 728| 1342) 593| 1155 2481) 1250) 379| 4604) 227981|Totals 








*Carried in the Miscellaneous Column. 





EASTMAN-DILLON SEES 
REPLACEMENT DEMAND 
MOTOR INDUSTRY BOON 


TEW YORK, Aug. 12.—The hin! 
industry is assured of a market | 
increasing number of cars | 
next six or seven years if | 
the in in the 
Uniied States to be main- 
tained at present levels, according 
to Eastman, Dillon & Co. in a sur- 
vey of the automobile situation. 

‘Assuming an average life of seven 
years,” says the firm, “a production 
of 4,600,000 cars will be required in 
1936 merely to replace those sold in 
the United States in 1929. If the 
satve conditions apply to the world 
as a whole 5,600,000 will be needed 
—tbe equivalent of the total Amer- 
ican production in 1929. 

“The importance of the replace- 
ment market to the aut tomotive in- 
dusiry is not generally realized. In 
1927 for the first time replacement 
demand in the United States ex- 
ceeded the new buyer demand and | 
has remained greater ever since. 

“While sales to new users fluctu- 
ate widely with economic conditions, 


an 
the 
number 


for 
in 


of ears use 


is only 








|BUICK DEALERS STAGE 


the replacement demand is com- 


p#M@tively stable. Because of this 
the motor industry will become a 
more and more stable industry as | 
time passes and a larger portion of | 
its output is required to replace 
worn out units.’ | 


RALLY FOR UTAH-IDAHO| 


Salt Lake City, Utah, Aug. 12.— 
“There is a general improvement in 


business conditions,” said H. 

Loomis of San Francisco, Pacific 
Coast regional manager of the 
Buick Motor Company, who ad- 


dressed a conference of forty Buick 
dealers from Utah and Idaho. 

“A recent check in 
alone,” said Mr. Loomis, “showed 
that Buick sales in that state were 
higher during the first six months 
of this year than in the same period 
of last year.” 

Short addresses were given by A 
L. Jordan, sales promotion man- 
ager of the Buick company; G. H. 
Bell, assistant sales promotion man- 
J. H. Blackmore, New York 


ager, 
sales promotion manager of Gen- 
eral Motors Acceptance Corpora- 


tion, and J. H. Storey, Pacific Coast 
regional manac~~ of the acceptance 
corporation. 








'and we believe that, with the aid of 


PERMANENT CHEVROLET 


TRUCK EXHIBITION NOW 
OPEN IN LOS ANGELES 


Los Angeles, Aug. 12.—A perm 


ane | 


ent truck display, comprising thirty- 


| | five different chassis types and b 


| models, has been opened at 707 East | 
Motor 


7th St. by the Chevrolet 
Company and the Los Angeles 


ody 


city 


Chevrolet dealers. With 10,000 square 


feet of floor space, the new Chevro- 


let display will permit for the f 


irst 


time the adequate showing here of 


all models and types. 
A crew of truck salesmen, 
According to W. M. Buchar 


let Motor Company, the exhibit 
help to solve a difficult sales pr 


under 
{the direction of Roy Rofonot, 
x | be on duty at the exhibit. 


California | city sales manager for the Chevro- 


will 
lan, 


will 
ob- 


lem that has always confronted the 
dealers in the past. 
“No dealer herétofore has been 


quate showing of the complete 
of Chevrolet trucks,” stated 
Buchanan, “due to the 


;able to carry anything like an ade- 


line 
Mr. 


immense 


amount of floor space required. 
“Chervolet truck business this year 
is extremely good. July proved to be 
the best month so far this year in 
Chevrolet truck sales in Los Angeles, 


this permanent truck exhibit, sales 
| will show substantial further gains 
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in the months to come.” 


| 400 ATTEND FORD SALES 


| 
| 
| Charlotte, 
| 
! 


conference 


today. 





granted 


motor 


counsel. 


WHITE 


Richmond, Va., Aug. 
—White Motor Sales 
of Newport News, Va., 
mum capital of $50,000, has been | 
by the state 
Corporation Commission to deal in | 
Alton A. White of 
Newport News is president. 
W. Murray of Newport News is 


a 


vehicles. 


at 


N. C,, 


charter 


Aug. 


SALES FIRM 


(UTPS). 
Corporation 
with maxi- 


12 


RALLY FOR CAROLINAS! een 


12.—Ap- 
proximately 400 Ford salesmen from 
the two Carolinas attended a sales 
the Hotel 
Several officials of the Ford 
organization made a trip to Char- 
lotte in a big Ford plane. 

Included in the official party were , times 


Charlotte ! 


Universal Credit Company, which is! 
the financing organization of the | rent position on June 30 showed a 
Ford Motor Company. 


Philip | manager 











THERMOID SIX MONTHS’ 
| PROFIT IS $216,580 


N. J., Aug. 12—R. J. 
president of Thermoid 
Company, in his report to stock- 
holders for the six months ended 
June 30, 1931, shows a net profit 
for the company and wholly owned 


Subsidiaries before Federal taxes 
available for note interest and de- 


Trenton, 





| preciation of $216,580, or over 25 
interest requirements, for 


| W. C. Cowling, general director of | the period. After interest and de- 
sales; J. R. Davis and D. J. Hutch- | Preciation there remained $70,048, 
ins, assistant directors of sales; | equivalent to $2.21 a share on the 
Harry Martin, manager of the De-| preferred stock. These figures do 
troit branch, and Mr. Butkiewictz, ; not include the operations of 
development superintendent of the! Southern Asbestos Company, now 


The cur- 


over 95 per cent. owned. 
ratio of current assets to current 
liabilities of 4.4 to 1, although the 
jinvestment in Southern Asbestos 
j Company is carried at cost and not 
| reflected in the current position of 
| the company. 


NAMED SALES MANAGER 


Long Beach, Cal., Aug. 12.—E. W. 
Hicks has been appointed sales 
for C. Standlee Martin, 
| Auburn-Cord dealer, 12th and Amer- 

ican Avenues. 





CURRENT PRICES OF PASSENGER CAR MODELS 





















AUBURN—8-98. 127 W. B. 
Standard Modeis 
2-dr Brougham. .945 Con. Cabriolet 1,045 
4-dr. Pull Sedan. .995,\Con. Phae. Sed. .1,145 
B Man's Coupe. .995 
AUBURN—8-98A. 127 W. B. 
Custom Models 
5 2-dr. Brough.1,145 Cabriolet (R.S.) 1,245 
§ 4-dr. Sedan.. '1.195'5 Con. Pha. Sed. 1,345 
B. Man's Coupe. 1 195 
AUBURKN—8 Cyl. 136 W. B. 
Standard Model 
7 Sedan 1,195 
AUBURN—8 Cyl. 136 W. B. 
Custom Model 
7 Sedan 1395 
AUSTIN—4 Cyl. 75 W. B. 
Business Coupe. .330:De Luxe Coupe 525 
Standard Coupe..395'2 Cabriolet 559 
Runabout .-- 395 
BUICK—8-50. 114 W. B. 
2 Bus. Coupe...1,0255 Phaeton 1,055 
§ 2-dr. Sedan 1,035 4 Spt. Coupe 1,055 
4 Spt. Roadster.1.0555 4-dr, Sedan 1,095 
4 Conv. Coupe.. 1.095 
BLUICK—8- 8. 118 W. B. 
2 Bus. Coupe Phaeton 1,335 
4 Spt. Coupe Roadster 1,335 
-dr. Sedan 1 355 
BUICK—S-80. 1215 W. B. 
t Coupe 1.535 5 4-dr. Sedan 1.565 
BUICK—8-90, 157 W. B. 
4 Spt. Poadster.1,610 5 4-dr. Sedan 1,785 
7 Touring 1.6204 Conv. Coupe. 1,785 
2 Spt. Coupe 1.720 7 4-dr. Sedan 1,935 
5 Coupe 1.765 7 Lim. Sedan 2.035 
CADILLAC—\V-8. Fisher Custom, 134 W. B. 
2 Coupe 2,695.2 Con. Coupe 2.945 
» Coupe 2.795 7 Sedan 2,945 
5 Sedan 2.795 7 Imp. Sedan 3,095 
> Town Sedan. .2.845 7 Touring (Pleet- 

2 Roadste 2.845 wood) 3.195 
> Phoeton 2.9455 A. W Phae 3795 
CADILLAC—V-12. 110 W. B. 

‘i > Coupe 3,795 7 Sedan (143 
> Coupe 3,895 Ww. B. 4.195 
» Sedan 3.885 7 Touring 4.295 
Roadsic 3.945 7 Imperial Sedan 
5 Town Sedan. .3.945 (143 W BO 4.345 
Phacton 4.045 A. W. Phaeton 4,895 
Con Coupe 4.045 
CADILLAC—V-16. 118 W. B. 
Fleetwood Custom, 
Road 90 2 Coupe 6.850 
100 


50,2Con. Coupe 65 


.800'5 Club Sedan 6.5 
.950/& Sedan 
5,950\5 Sedan 
950 7 Sedan 
brio.6,125' Imperial 
.225| Imp. Cabriolet 
q Imp. Sedan 
Cabriolet 


seats) 


Cabrio 


-2 ANAASs 





» ELmperi 
> Imp. C 
> Phae 

7 Tmo 
Tov 

fopera 
wh 


Town 
(Opera 

Town Cabriolet 
(quarter win- 
dows) 

Town Cabriolet 


ibrio 
on 


8.75 
lan 
Cabriolet 
seats) 8.7 
I Cabriolet 
iqrler win. (leath. quar'rs!8,750 
Town Cabriolet !Lim. Brougham .8,750 
(full leather) 6.525'Town Brougham .9,200 
Lim. Brough'm.6,525!'Town Brougham 9,700 
CHEVROLET—6-Cyl. 109 W. B. 
2 Roadster 475|2-4 Sport Coupe 
2-4 Sp. Roadst 495' (5 windows) 5 


T 





5 Phaeton 
2Coune (% 
2Coupe (5 
> Coach 


510'5 Coupe 

535'Con. Cabriolet 

545'5 Sedan 

945'5 Special Sedan 
{Lan. Phaeton. 

6-Cyl. *1 

5 Sedan 
Phaeton 

2-4 Con 
(RS) 


win 
win.) 


757 


CHEYSLER- 
2 Busine 
(5 wire wt 
2-4 Coupe 
wire wh 
2-4 Coupe 


a” 0. A 


Coupe 
Is) 865 
(5 

885 
(4 

885 
CURYSLER—S8-CyL 
Roudster 1,31 








Coupe 


els) 
(RS) 
wt ls’ 


wood 
"186. O. 
5'5 Royal Sedan 
(Special) 1 
1.495!2-4 Sport moons 
els 
Coupe 


A. 


fe 55 


»>Roval & ul 
(Standard) 1.625'2 

2-4 Roval Coupe 
(Specials 


1,535 
cag 


IYSLUR—S-Cyl 
Ye Luxe 


95 
‘1 565 
1,970 


(6 wire whe 
4 Con 


5 Phacton 
"ERT, 
Models 


5 De L 
4 Con 


0. A 
2 Coup 
2-4 Road 
(RS) 1.54 (RS) 
94-dr. Sedan 1.565 | Phaeton 
CHRYSLI Bmimeae al. 


it 1.3" Coupe. . 1,565 
Coupe 

1,585 
1,970 
A. 
3.145 
3,150 


yl. 218 O, 
"Sedan Lim 


4 Cus 


R 
g- 
5 Sedan 
5 Sedan 

sedan 


745 
2. 845,2- 
2.945 


(CIC) Coupe 

















CORD—8-Cyl. 137314 W. B. 

Sedan .-2,395/Cabriolet ....... 2,495 
Brougham .2.395' Phaeton Sedan. .2,595 
DE SOTO—Six. *169i, O. A. 

§ 2-dr. Sedan....695\5 Touring ...... 7195 
2Stand. Coupe. ..740\2-4 Roadster......795 

3- ’ Coupe (RS). .775'2-4 Con. Coupe 
© de. BeGam. ...TH CRM) wn casscces 825 
15 De Luxe Sedan. 825 
DE SOTO—8-Cyl. *103 «O07. A. 
2 Business Coupe 9655 Touring aves kee 
2-4 Road. (RS). .995'5 De L. Sedan . .1,065 
2-4 De L Coupe 2-4 Con. Coupe 
(RS) ..--.995| (RS) soskae 
§ 4-Dr. Sedan ..995 
DE VAUX—6-Cyl. 113 W. B. 
Phaeton ....595'Standard Sedan 
Standard Coupe | «4 wood wheels, 
(4 wood wheels spare rim) 695 
spare rim) 625 Special Sedan 
Business Coupe (5 wire wheels, 
(5 wire wheels spare monnted 
one in right { in rear) . -705 
fender well) 645°Custom Coupe 795 
Sport Coupe 675 Custom Sedan f 
DODGE—6-Cyl. 84's W. B. 
2 Coupe (5 wire 2-4 Coupe (R. S.) 
wheels. R. M.) 815 (5 wire wheels, 
2 Coupe (4 wood : wh Was . .850 
wheels! 815 2 Coupe (6 wire 
2 Coupe (5 wire wheels, 2 F. W.)850 
wheels, 1 F. W. 830 5 Sedan (5 wire 
2-4 Coupe (R,. S.) wheels, 1 F. W.)860 
(5 wire wheels, 5 Sedan (4 wood 
mm... BE? -» 835 wheels, 1 F. W.)860 
2-4 Coupe (R. 8S.) 5 Phaeton (4 wood 
(4 wood wheels. WOE? sc en e0s 865 
R. M.} 835 2-4 Coupe (6 wire 
5 Sedan (5 wire wheels, 2 F. W.) 
wheels, R. M.') 845 (¢«R. 8S.) ; 870 
5 Sedan (4 wood 5 Sedau (4 wood 
wheels, R. M 845 wheels, 2 F. W.1875 
Roadster 850'5 Sedan (6 wire 
wheels, 2 F. W.)880 
DODGE—8-CylL 1118's W. B, 
2-4 Coupe (R. S 5 Coupe ... 1135 
(5 wire wheels, » Sedan (4 wood 
R. M 1,095 wheels, R. M.) 1,135 
2 Coupe (5 wire 5 Sedan (5 wire 
wheels R.M.} 1,095 wheels, 1 
2-4 Coupe (4 wood F. W.) .. 2,150 
wheels) 1.095 5 Sedan (5 wood 
Roadster 1095 wheels, 2 
2-4 Coupe (6 wire F. W.) os 1,165 
wheels, 2 > Sedan (6 wire 
F. W.) 1,130 wheels, 2 
5 Sedan (5 wire F, W 1,170 
wheels, R.M.) 1,135 
DURANT—619 6-Cyl. 109 W. B. 
5 4-dr. Sedan 695 5 4-dr. Sedan (6 
5 4-dr. Sedan (5 wire wheels 785 
wire wheels)... 710 
DURANT—610 4-Cyl. 112 W. B. 
Business Coupe {Coupe (R. S.) 
(wood wheels). 735 (wire wheels) 770 
Business Coupe {Sedan (wood 
(wire wheels). 750! wheels) 765 
Coupe (R. S.) |Sedan (wire 
(wood wheels!..755) wheels) Secentee 
DURANT—612 6-Cyl 112 W. B. 
Business Coupe {Sedan (5 wire 
(wood wheels).760, wheels) ........810 
Business Coupe 15 Spt Coupe (R Ss.) 
(wire wheels). .775 (6 wire wheels) .830 
Coupe (R. S.) '5Spt. Road. (R. 8S.) 
(wood wheels) 780 (6 wire wheels) .845 
Coupe (R. 8S.) 'Sedan (6 wire 
(wire wheels 795 wheels) 845 
Sedan (wood | 
wheels) .- 2795 
DURANT—6I4 6-Cyl. 8 W. B. 
De L. Coupe {De L. Sedan 
(6 dem. wood (6 dem, wood 
wheels) 965 wheels) .... 995 
De L. Coupe De L. Sedan 
(6 dem. wire (6 dem. wire 
wheels) .. 965! wheels) 995 
ESSE x—6-C vi. 113 W. B. 
D DOMES i cacecce 595;5 Town Sedan .. 735 
5 Coach . 595.5 Touring Sedan. 775 
4 Coupe (R. S.). 64! -c. Sedan 855 
5 Stand. Sedan 6 edan (119 w.b.) 895 
4 Sport Roadster 725 
FORD—Model A. 4-Cyl. 10342 W. B. 
2 Roadster 43015 De L. Phaeton. 580 
5 Phaeton 45 5} 5 Standard Sedan 
2 De L. Roadster 475' (3 windows). 590 
5 Tudor Sedan 490 4 Cabriolet 595 
2 Coupe : 490 5 4-dr. De Luxe 
4 Sport Coupe 500' Sedan (2 win.). 630 
4 De L. Coupe 525'5 Town Sedan 630 
4 Victoria §80'5 Con. Sedan 640 
FRANKLIN—Transcontinent. 6-Cy! 125 WB 
5 Sedan 2.295|Vic Brougham 2,395 
Coupe 2,.345'Town Sedan 2,425 
Con. Coupe 2.395| Pursuit 2,495 





FRANKI N—Transcontinent. 
toadster (6 wire ye” ae 2,475 
wheels) ... 2.345|Sport Salon .,,.2,595 
5 Sedan ..... 2,395| Limousine ...... 2,725 





FRANKLIN—De Luxe. 6-Cyl. 132 W. B. 
SD cccccance 2,645|Speedster (5 wire 

7 On cacaaee 2,695 wheels) ...... 2.845 
5 Pirate Tour. .2,695}7 Sedan ........ 2.895 
























7 Pirate Phaet.2,695;Con. Speedster. .2,995 
Club Sedan ...2,745)7 Limousine ....2,995 
Con, Coupe ....2,765|Town Berline (6 
Vic. Brougham.2,795; wire wheels). .4,195 
GRAHAM—Prosperity. 6-Cyl. 113 W. B. 
ES dae ks eg a ES, csc awe 0 4% 825 
Town Sedan .... 795’ Coupe (R. 3.) 825 
GRAHAM—Standard. 6 cyl. 115 W. B. 
Coupe ‘ .945'Coupe (R. 8.)....985 
Roadster (R. S.).945'Sedan 995 

GRAHAM—Special, 6 cyl. 125 W. B. 
Coupe ...........985\Coupe (R. 8.)...1,025 
Roadster (R.S.)..985|/Sedan 1,035 
Town Sedan - 1,015) 

GRAHAM—Special. 8 cyl. 120 W. B 
ED gna tiste 1,185|Sport Sedan 1,235 
Coupe (R. S.)..1,225'Sedan seen ee 

GRAHAM—Custom, & cyl. 134 W. B. 
Sedan 1,895! Limousine 2,145 
7 Sedan 1,945 

HUDSON—8-cyl. 119 W. B. 
2 Coupe .. 87515 Town Sedan 945 
5 Coach ; .. 895/5 Stand. Sedan .995 
4 Coupe (R.S.)...925/Sport Roadster 995 
HUDSON—8-cyl, 126 W. B. 
5 Tour. Sedan. 1,14¥/7 Spee Sedan.. 325 
5 Brougham -1,195|5 DeL Brougham : 375 
7 Fam. Sedan. ..1,1935'/5 Club Sedan 1,445 

HUPMOBILE—Century 6. 114 W. B. 

5 Sedan 995'Cabriolet (RS). .1.950 
Com. Coupe 995'5 Phaeton 1,050 
2Coupe (R. S.)..995)Roadster (R. S.).1,075 

HUPMOBILE—Century 8. 118 W. B. 

5 Sedan .-1,295!2 Cabriolet (RS).1 350 
2 Coupe (R.S.)..1,295!5 Phaeton 1,350 
2 Com. Coupe 1 2 Roadster (RS:.1,375 

HUPMOBILE—Series C. 121 W. B. 

5 Sedan - 1,595! Victoria Coupe. .1,615 
2Coupe (RS) 1,595.7 Spt. Phaeton. .1,685 
2 Cabriolet (RS) 1,595'5 Town Sedan 1,705 
4 Coupe .1,615 

HUPMOBILE—Series H. 125 W. B. 

5 Sedan . 1,895!Victoria Coupe. .1,915 
2 Coupe (RS)...1,8957 Spt. Phaeton. .2.005 
2 Cabriolet (RS).1,895/5 Town Sedan...2,005 
4 Coupe 1,915 

HUPMOBILE—Series U. 137 W. B. 

7 Sedan 2,295'Sedan Limou 2,445 
Victoria Coupe.2,295 
LA SALLE—S8-cyl. 134 W. B. 
Fisher Custom 
2 Coupe .2,195|5 Town Sedan.. .2,345 
5 Sedan . -2,295)7 Sedan ov emelae 
2 Con. Coupe... 295 7 Imp. Sedun 2,595 
5 Coupe se 295 
LA SALLE—8- cyl. 134 W. B. 
varenene Custom 
2 Roadster .245|5 Sedanette . 3,245 
7 Touring ... 2°345/5 A. W. Phaeton.3,245 
5Sedun Cabrio.3,245 
LINCOLN—8-cyl. 145 W. B. 
Standard Models 
4 Spt. Phaeton. .4,400!4 Sport Phaeton 
7 Sport Touring.4,400; (T. C.) .. 4,600 
5 Coupe ........4,600/4 Con, Roadster.4.700 
5 Town Sedan 5 Sedan .... . 4,700 

(2 windows). 4,600\7 Sedan : .. 4,900 
Town Sedan 17 Limousine .... .5,100 

(3 windows). .4,600) 

LINCOLN—8-cyl. 145 W. B. 
Custom Models 
2 Coupe jCon. Sedan 

(Judkins) 5,200; (Dietrich) . 6,800 
4 Berline (2 win.) JA. W. Cabriolet 

(Judkins) .. 5,800! N.C.(LeBaron) .7,100 
Berline (3 win.) |A. W. Brougham 

(Judkins) 5.800' (Brunn) > 7,200 
Limousine 1A. W. Cabriolet 

(Willoughby). .6,100; S.C. (LeBaron) 7,300. 
Con. Phaeton \A. W. Cabriolet 
(Derham) 6.200' (Brunn) ..... 7,400 
Con. Coupe Panel Broughs 
(Dietrich) 6.400) (Willoughby) .7,400 , 
MARMON—70. 11274 W. B. 
2Stand. Coupe.. 950'4 Vic. Coupe 995 
5 Sedan . 995'2 Con. Coupe 1,045 
MARMON—88, 130-136 W. B. 
5 Sedan 1,894!2 Con. Coupe 2 
5 Sedan : 2,220|7 Sedan 2, 
2 Stand. Coupe 2.275 7 Limousine 2. 
5 Club Sedan 2.345) 
MARMON—16-cyl, 145 W. B. 











5 Sedan 5200;2 Con Coupe 500 
2 Coupe . F220) 7 Sedan 5400 
5 Cl Cp Sedan. 5270/5 Con. Sedan 5420 
5 Victoria 5270!7 Limousine .....5500 


(Recent price changes in bold face) 


NASH—960—6-cyl. 114%4 W. B. 
COND nicoseccces 795\4-dr. Sedan....... 845 
2-dr. Sedan...... TRON ckcecedes 893 
Coupe (RS)...... 825 

NASH—970. 8-cyl. 11644 W. B. 
Coupe’...... ... 945|4-dr. Sedan ..... 995 
4-dr. Spec. Sed.. 9554 Con. Sedan ...1,075 
Coupe (R. 3.) .. 975) 

NASH—980. &-cyl. 121 W. B. 
eee 1,245'4 Con. Sedan ...1,325 
Coupe (R. S.) .1,285'4-Dr. Town Sed.1,375 
4-dr. Sedan ....1,295 

NASH—990. 8-eyl. 133 W. B. 
4-dr. Sedan (124 ke Pere 1,765 

Wes. Oe. 500 646 1,565/5 Sedan ...... 1,825 
7 Touring ocd Oe? GOERE ccocece 1,925 
Cabriolet ...... 1,695'7 Limousine 2,025 
Coupe (R. S.) ..1,745) 

**OAKLAND—48-cyl. 117 W. B. 
ere 1,004;'\Con. Coupe .....1,104 
2-dr. Sedan ....1,004'4-dr. Sedan -1,104 
Sport Coupe ...1,084/Custom Sedan ..1,164 

OLDSMOBILE—G-cyl. 113'2 W. B. 
Standard Models 
2-dr. Sedan . 845) 4-dr. Sedan ......925 
Business Coupe .845/Con. Roadster ...935 
Sport Coupe .895' Patrician Sedan. .960 
OLDSMOBILE—6-cyl. 113': W. B. 
De Luxe Models 
2-dr. Sedan ..910|4-dr. Sedan 990 
Business Coupe. .910!Con, Roadster 1,000 
Sport Coupe 960' Patrician Sedan 1,025 

PACKARD—8-cyl. 129'2 W. B. 
> BOGOR. cckxcet 2,485 

PACKARD—8-cyl. 136': W. B. 














5 Phaeton 2,650 5 Coupe .2,795 
2-4 Coupe 7 Sedan os 2.885 
Roadster 550.5 Spt Phaet« on 2,950 
2 Coupe 575 3 Sedan 2 
5 Sedan 585| Limousine 2.985 
7 Touring 75|5 Cony Victoria 3,395 
5 Club Sedan 75'5 Conv. Sedan ..3,445 
PACKARD—-cyl. 1142's W. B. 
) Phaeton 3,690|5 Coupe 3,850 
2 Coupe 3,725'5 Club Sedan 3,890 
2-4 Coupe 15 Coupe . 3,890 
Roadster 3,750/6 Spt Phaeton. .3,990 
7 Touring . .3,795'5 Conv, Victoria 4.495 
5 Sedan 3,845'5 Conv. Sedan . .4,550 
PACKARD—8-cyl. 1417's W. B. 
7 Sedan 4,150'7 Sedan Lim 4,235 
PEERLESS—Standard 8 118 W. B. 
5 Sedan ...... 1495/5 Brougham 1,545 
2 Coupe (RS) 1,495'2 Cabriolet (RS) 1,595 
5 Club Sedan 1,545 
PEERLESS—Master 8 125 W. B. 
5 Sedan . 1,995'5 Brougham 2.045 
2 Coupe (RS) ..1,995'2 Cabriolet 2,095 
5 Club Sedan...2,045 
PEERLESS—8-eyl. 125 W. B. 
De Luxe Master 
5 Sedan . .2,320| Brougham 2.370 
2 Coupe aa 2,320'Cabriolet 2,430 
Club Sedan - 2,370 
PEERLESS—Custom 8%. 138 W. B. 
2 Coupe (RS).. 5 Brougham 2,845 
S$ Sedan ..... 0 7 Sedan . 2,945 
5 Club Sedan... 7 Limousine 3,145 
PIERCE-ARROW—43. 8-cyl. 134 W. B. 


2-4 Coupe (RS).2,685 2-4 Sport Roadster 


9 Sport To 


PIERCE-ARROW—43. 8-cyl. 


urer. 





2,895 (R 


Ss.) 


2,895 
137 W. B. 


5 Sedan ........2,685{7 En. Dr. Limou.3,145 
5 Club Sedan...2,835.5 Con. Sedan 3.650 
7 Sedan 2,995 
PIERCE-ARROW—41?. &-cyl, 142 W, B, 
5 Tourer 3,450.5 Club Sedan..,..3,745 
2-4 Spt. Roadster 4Spt. Phaeton. .3,750 
(R. S.) 3,450|7 Sedan scosacdeee 
2-4 Con, Coupe 5 Club Berline.. .3,945 
(R. 8.) 3,690 7 En. Dr. Limou.3,995 
5 Sedan 3.695 
PIERCE- ARROW—11. S-cyl. 117 W. B. 
7Spt. Tourer .4,275|7 Sedan 4,785 
2-4 Con. Coupe 7 En. Dr. Limou 4,985 
(R. 8.) «- 4,278 
PIERCE-ARROW—4!. 8-cyl. 147 W. B. 
Le Baron Custom Group 
2-4 Coupe (RS) 5,100 Formal Town 
5 Coupe Victoria.5,i00, Brougham 6,250 
5 Con, Sedan 200 Forma! Town 
5 Spt. Sedan f © ar ° 6,250 
7En. Dr. Lim ormal Town 
Landaulet 6.400 
PLYMOUTH—1t-cyl, 170 O. A. 
2 Bus. Roadster 555'5 Phaeton L95 
2 Bus. Coupe 56512 Coupe (R. 8.) 610 
5 2-dr. Sedan ."75|4-dr. Sedan 635 
4 Roadster (R.S.).595/4 Con. Coupe 645 


LLL 


**PONTIAC—6-cyl. 112 W. B. 
2-dr. Sedan ..... 779\|Con. Coupe .. 849 
oo re ..779\4-dr. Sedan ...... 849 
Sport Coupe ..... 819'Custom Sedan ...889 

REO—6-21, 6-cyl. 121 W. B. 
5 Sedan . -1,295 

REO—8-21, 8-cyl. 121 W. B. 
5 Sedan 1,395 

REO—8-25.. 125 W. B. 

Coupe . .1745 Sedan . 1745 
VICCOTIS ccccccce 1745) 

REO ROYALE—8-cyl. 131 W. B. 
Sedan Victoria.2,145/Coupe ... -2,145 
REO ROYALE—$8 cyl. 135 w. B. 
Pee 2,745|Con. Coupe 2,995 

GU es acecnvad 2,745 

STUDEBAKER—Six. 114 W. B. 
2 Bus. Coupe .845| Tourer icone 895 
RRORGRES .nccccce 895; Regal Tourer . 970 
5 4-dr. Sedan ...895'5 Regal Sedan 









4 Coupe (RS) .895| (6 wire wheels) 970 
STUDEBAKER—Commander 8-70. 124 W.B 
ee 1,585'5 Brougham 
5 Sedan . 1,585) (Cloth) 1,685 
4 Victoria .....1,585'5 Brougham 
5 Regal Sedan .1,685. (Mohair) ..... 1,685 
STUDEBAKER—Dictator. 8-cyl. 114 W. B. 
2 Coupe 1,095|5 Sedan ........1,150 
4 Coupe -1,150'5 Regal Sedan .1,225 
STUDEBAKER—President 8-80. 130 W. B. 
5 Sedan -1,850'5 State Sedan 
2 Coupe 1.850 (Mohair) 1,950 
4 State Road, .1,900'5 State Sedan 
4 State Coupe. .1.950| (Cloth) 1,950 
STUDEBAKER—President 8-90. 136 W. B. 
7 Tourer 1,850! State Victoria 2,250 
7 State Tourer 2.050/5 Brougham 
7 Sedan Ba 2,150! (Cloth) 2250 
7State Sedan ) Brougham 
(Mohair) 2.250 «Mohair: 2,295 
7 State Sedan 7 Limousine - 2,550 
(Cloth) 2,250 
STUTZ—LA, 6-Cyl, 127'¢ W. B. 
5 Coupe 1,995'Cab, Coupe .....2,445 
5 Sedan .2,245|2 Speedster 2,585 
2 Coupe : 5'4 Speedster 4 2,585 
Club Sedan .2,345!4 Speedster (TC) 2.785 
STUTZ—MA, 8-cyl. 134°: W. B. ; 
> Coupe 2.690'2 Speedster 3,495 
2 Coupe 2,995|4 Speedster 3,495 
5 Sedan 3,195!Tour. Speedster.3.595 
Club Sedan 3,295 4 Speedster (TC) 3,795 
Cab. Coupe 3,345 
STUTZ—MB. 8- Cyl. Custom. 145 W. B. 
7 Speedster 3,595,7 Limousine 3.995 
5 Sedan 3,695'Cab. Coupe..,...: 3,995 
7 Sedan 3.895 5Con. Sedan... .4,395 
STUTZ—MB,. 8-cyl. Salon 145 W B. 
5 Sedan {7 Sedan Limousine 
(Le Baron) 4.795) (Le Baron)... .5,195 
6 Brougham {5 Trans. Cabriolet 
(Le Baron) 4,995 (Le Baron)... .5,610 
6 Sedan {7 Trans.. Town Car 
(Le Baron) 4.995 (Le Baron). ..5,700 
6 Bro. Limousine 7 Trans. Town Car 
(Le Baron) 5,195, (Fleetwood) ..7,495 
6 Sedan Limousine 
(Le Baron) 5,195 
STUTZ—MA. 8-cyl. 134'2 W. B. 
Chateau Series Weymann 
4Longchamps ..4,345/5 Versailles . 4,345 
STUTZ—MB. 8-cyl. 145 W. B, 
Chateau Series Weymann 
) Chaumont 4,745'5 Monte Carlo. . 4,895 
WILLYS—6-97 6-cyl. 110 W. B. 
2 Roadster 495; Club Sedan 625 
5 Touring 545|5 Sedan 675 
2 Coupe 565'4De Luxe Sport 
5 2-dr. Coach 595| Roadster 4° 675 
4 Coupe 595'De Luxe Touring. .725 
WILLYS—6-98-D. 6-cyl. 118 W. B 
» Standard Sedan.795'5Sedan (De L)...850 
4 Vic Coupe(DeL) 850 
WILLYS—38.80-D. 8-cyl. 121 W. B. 
5 Sedan .995'4 Victoria Coupe 
5 Sedan (De L).1,095| (De Luxe) 1,095 
(Custom Sedan 1,295 
WILLYS-KNIGHT—6-95, 113 W. B. 
Coach 845|5Sedan ... 875 
2 Coupe . 845!Victoria Coupe 
5 Win. Coach 875 (De L). Ss 
WILLYS-KNIGHT—66-D, 6-cyl. 12) W. B. 
5 Sedan . 1,095/4 Victoria Coupe 
» Sedan (De L)..1,195' (De Luxe) 1,195 
(Custom Sedan 1,395 


*Over instead of 


wheel 


all 
base 
**As delivered prices only are quoted, 
they vary in different sections of the 
country and the Oakland-Pontiac prices 
given above are for New York city only. 


length of chassis 








A.S.S. T. Plans 55 Papers 


For Boston Meeting 


Problems connected with the 
manufacture and use of sheet steel 
will be thoroughly discussed at a 
special session of the American 
Society for Steel Treating in Bos- 
ton on Wednesday, September 23, 
during the week of the National 
Metal Congress and Exposition. 

The complete program of the 
American Society for Steel Treat- 
ing includes fifty-five papers, in- 
cluding the annual Campbell me- 
morial lecture, which will be pre- 
sented this year by Dr. C. H. Herty, 
Jr., supervising chemist of the 
metallurgical department, United 
States Bureau of Mines, Pittsburgh. 
This is the largest number of 
papers ever on an American Society 
for Steel Treating program. Pro- 
grams sponsored by the American 
Society for Mechanical Engineers, 
American Institute of Mining and 
Metallurgical Engineers and _ the 
American Welding Society as part 


of the congress will also be larger | 


than usual, according to advance 
notices. 

The National Metal Exposition 
will be held in Boston September 
21-25 at the Commonwealth Pier. 
Over 200 firms have reserved space 


in the show, which will cover 60,000 


square feet, with displays of the 
latest equipment and finest prod- 
ucts of the metal industry 

The American Society for Steel 


Treating program lists the following 


papers: 
“Solubility of Oxygen in Solid 
Iron,” by N. A. Ziegler. Westing- 
house Electric and Manufacturing | 


Company, East Pittsburgh. 

“Hardness of Chromium as Deter- 
mined by the Vickers-Brinell, Bier- 
baum and Mohs Metheds,” by Rich- 
ard Schneidewind, University of 
Michigan, Ann Arbor, Mich 

“Dendrites in Nickel Steel,” by 
Albert Sauveur, Harvard University, 
Cambridge, and E. L. Reed, Ameri- 
can Sheet and Tin Plate Company, 
Pittsburgh. 

“The Characteristics of Deforma- 
tion of Steel Under Constant Load 
at Elevated Temperatures,” by G.R. 
Brophy, General Electric Company, 
Schenectady, N. Y. 

“Some New Aspects of the Iron- 
Carben Diagram,” by H. A. Sclgvartz, 
National Malleable and Steel Cast- 
ings Company, Cleveland. 

“Correlation of the Crystal Struc- 


dwres and Hardness of Nitrided 
Cases,” ‘by O. E. Harder and G. B. 
Todd, Battelle Memorial Institute, 


Columbus, O 

“The Resistance to Wear of Car- 
ben Steels," by S. J Zosenberg, 
United States Bureau of Standards, 
Washington, D. C., 

“Endurance Properties of Some 
Well-Known Steels in Steam,” by 
T: S. Fuller, General Electric Com- 
pany, Schenectady, N. Y. 

“Corrosion Resistant Steels,” by 
R. L. Duff, Standard Oi] Develop- 
ment Company, Elizabeth, N. J. 

“Surface Energy of Iron Carbide,” 
by Yap. Chu-Phay, 27 
New York city. 
‘“Comparison of Sheet and Strip 
Steels for Difficult Stampings,” by 
Edward S. Lawrence, Duraloy Com- 
pany, Pittsburgh. 

“Nature of Abnormal Grain 
Growth in High Speed Steel,” by 
G. R. Brophy and R. H. Harring- 
ton, General Electric Company, 
Schenectady, N. Y. 

“Aging in Low-Carbon Steels,” by 
A. Allan Bates, Case School of Ap- 
plied Science, Cleveland. 

“Cemented Tantalum Carbide,” 
by Floyd C. Kelley, Genera! Electric 
Company, Schenectady, N. Y. 

“Nondeforming Alpha-Delta Car- 
burizing Steel,” by A. B. Kinzel, 
Union Carbide and Carbon Research 


Laboratories, Long Island City, | 
N. Y 
“Behavior of Some Irons and 


Steels Under Impact at Low Tem- 
peratures,” by Robert Sergeson, Re- 


public Steel Corporation, Massil- | 
Ion, O. 
“Influence of Grain Size on the 


Properties and Corrosion Resistance 
of the 18-8 TIron-Chromium-Nickel 
Alloy for 


Elevated Temperature 





Grove St., | 


Babcock 
Beaver 


D. Newell, 
Company, 


H 
Tube 


Service,” by 
& Wilcox 
| Falls, Pa. 

| “Plastic Drawing of Sheet Steel 
| Into Shapes,” by E. V. Crane, E. W. 
Bliss Company, Brooklyn, N. Y. 

“Short-Time Nitriding,” by J. J. 
Egan, Union Carbide and Carbon 
Research Laboratories, Long Island 
City, N. Y. 

“Scaling of Steel at Elevated Tem- 
peratures by Reaction With Gases 
and the Properties of the Result- 
ing Oxides,” by D. W. Murphy and 
William P. Wood, University of 
Michigan, Ann Arbor, Mich., and 
W. E. Jominy, A. O. Smith Corpora- 
tion, Milwaukee. 

“Thin Strip Steel for Deep Draw- 
jing,” by H. T. Morton and TI. A. 
Rummler, Hoover Steel Bell Com- 
pany, Ann Arbor, Mich. 

“Some Physical Properties of High 
Speed Steel,” by J. 
Cleveland Twist Drill 
Cleveland. 

“Thermomagnetic Phenomena in 
Steel,” by R. L. Sanford, United 
States Bureau of Standards, Wash- 
ington, D. C. 





Company, 


Alloy Steels,” by G. V. Luerssen and 
O. V. Greene, Carpenter Steel Com- 
pany, Reading, Pa. 

“Characteristics of Alloyed Cast 
| Iron,” by F. W. Shipley, Caterpillar 
Tractor Company, Peoria, II). 

“Impact Characteristics of Steel 
Rails at Low Temperatures,” by J. F. 
Cunningham and James Gilchrist 
| University of Manitoba, Winnipeg. 

“Manufacture, Properties and Uses 
| of 18-8 Chromium - Nickel Steel 
| Wire.” by W. H. Wills and J. K 
|Findley, Ludlum Steel Company, 

Dunkirk, N. Y. 
| “Precious Metal Alloys,” by R. C. 
| Brumfield, Cooper Union, New York 
city. 
| “Identification of Inclusions,” by 
{Leland E. Grant, Chicago, Milwau- 
| kee, St. Paul & Pacific Railroad, 
| Milwaukee. 
| “Effect of Heat Treatment Upon 
| Ferrit Banding of Steel,” by W. E. 
| Ferrite Banding of Steel,” by W. E. 
|Harvey and _ Bradley Soughton, 
| Lehigh University, Bethlehem, Pa. 
| “Effect of Normalizing Upon the 
| Grain Structure and Physical Prop- 





| erties of Automobile Sheet Steel,” by | 


| William F. McGarrity, Youngstown 
|Sheet and Tube Company, and H. 
;V. Anderson, Lehigh University, 

Bethlehem, Pa. 

“Influence of Special Elements on 

the Carbon Content of 
| Carbon Eutectoid,’” by E. L. Reed, 
| American Sheet and Tin Plate Com- 
|} pany, Pittsbureh. 
| “Further Studies on Chromium- 
| Nickel-Iron and Related Alloys,” by 
| V. N. Krivobok, E. L. Beardman, H. 
| J. Hand, T. O. A. Holm, A. Reggiori 
land H. S. Rose, Carnegie Institute 

of Technology, Pittsburgh. 

“Inspection of Welds with Gamma 

| Rays,” by Gilbert E. Doan, Lehigh 
| University, Bethlehem, Pa. 
“Alloys of Iron, Manganese and 
| Carbon,” by F. M. Walters, Carnegie 
| Institute of Technology, Pittsburgh. 


Enos, University of Cincinnati, Cin- 
cinnati, O. 


| “Tool Steel from the Consumers’ 


Standpoint,” by H. G. Keshian, 
Chase Companies, Inc., Waterbury, 
Conn. 


“Melting of Tool and Other High 
Grade Steels in the Basic Electric 
| Furnace,” by J. P. Gill and R. E. 
| Trembour, Vanadium Alloys Steel 
| Company, Latrobe, Pa. 





F. Harper and H. J. Stein, Allis- 
;}Chalmers Manufacturing Company, 
| Milwaukee. 


| “Age Hardening Phenomena in 
Typical Fusion Weld Metal,” by F. 
|R. Hensel and E. J. Larsen, West- 


jinghouse Electric and Manufactur- 
ing Company, East Pittsburgh. 
“Open Hearth Process,” 
| Herty, Jr., United States Bureau of 
Mines, Pittsburgh 
“Aqueous Solutions of Ethylene 
Glycol Glycerine and Sodium Sili- 


cate as Quenching Media,” by T. E. 


V. Emmons, | 


“The Cold Treatment of Certain | 


the Iron | 


“The Role of Energizers in Car- | 
| burizing Compounds,” by George M. | 


| “Ghost Lines in Forgings,” by J. | 


by C. H.| 
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; Hamill, United States Bureau of 
| Standards, Washington, D. C 
“Melting of Crucible Tool Steel,” 
by Owen K. Parmiter, Firth-Sterling 
Steel Company, McKecsport, Pa. 
“Lubricants Used in Deep Draw- 
ing of Sheet Steel,” by Maurice Res- 


| wick, Pennsylvania Lubricating 
Company, Pittsburgh. 
“Data on Steel Made Without 


S. B. Ritchie, 
Watertown 


| Manganese,” by Capt 
Watertown Arsenal, 
| Mass. 

“Some Effects of the Amount and 
Rate of Deformation on a Low 
Carbon Strip Steel,” by Joseph Win- 
lock and A. E. Lavergne, Edw. G. 
|Budd Manufacturing Company, 
Philadelphia. 

“Making of Acid Electric Steel for 
Castings,” by George Batty, Steel 





adelphia. 

“Ingots, Ingot Molds and Cast- 
ings,” by G. A. Dornin, Baltimore, 
| Md. 
| “Thermomagnetic Investigations of 
| Tempering of Quenched 0.75 Per 
Cent. Carbon Steel,” by C. A. El- 
linger, United States Bureau of 
| Standards, Washington. D. C 
| “Division of the Iron-Vanadium- 
Oxygen System into Some of its 
| Constituent Binary 
| Systems,” by C. H. Mathewson, E. 
|Spire and C. H. Samans, Yale Uni- 
| versity, New Haven, Conn. 

“Magnetic and Mechanical Hard- 
ness of Dispersion Hardened Iron 
Alloys,” by K. S. Seljesater and B. 
A. Rogers, Western Electric Com- 
pany, Chicago 

“Development of Italian Industry 
Making Special Steels and Irons,” 
by Federico Giolitti, Torino, Italy. 

“Photomicrographs of Steels with 
One Per Cent. Carbon Arranged in 
Graded Series for Use as Standard,” 
by Haakon Styri and H. O. Walp 
S. K. F. Research Laboratories, 
Philadelphia. 

“The Evaluation of the Drawing 
Quality of Extra Deep Drawing 
| Sheets,” by Thomas Dockray, East- 
'ern Rolling Mill Company, Balti- 


SNAPSHOTS 


has been 
to the board of directors of the 
Western Electric Company and is 
the youngest man to have attained 
this distinction. He holds the posi- 
tion of engineer of manufacture for 
the company, to which he was ap- 
pointed in 1927 


David Levinger 


* 


S. W. Dudley, Strathcona profes- 
of mechanical engineering at 
University, has rejoined the 
organization of the 
Air Brake 


| sor 

| Yale 

| engineering 
| Westinghouse 


jin an advisory capacity with 
| title of assistant to the vice-presi- | 
dent, while retaining his university 


connections. 


William W. West has resigned 
from his position as general super- 
intendent of Steel and Tubes 
Elyria division, with which he was 
associated for the past ten years 


7 7 . 
| Ww. P. Hunt, president of the Mo- 
line Tool Company, was elected 
president of the Davenport, Ia., 


Ill., branch 
Trades As- 


| Rock Island and Moline 
}of the National Metal 
sociation. 


_ AUTOMATIC MILLER 


matic tool room milling machines, 
the models G and GG operated by 
electrical control, are announced by 
Keller Mechanical Engineering Cor- 
| poration, Brooklyn, N. Y 

The machines are designed 
the automatic production of blank- 
ing, trimming. piercing dies and 
punches, extrusion dies certain 
tvpes of forming dies and molds for 
plastic materials, cams and tem- 
plates, jigs and fixtures. The 
chine is said to be a speedy 


for 


ma- 
pre- 


FREE 


| 


pressed 
Freeland 
Mich. 


Production -- Engineering --Factory | 





TURNER SEAT ADJUSTER 
FOR FORD TUDOR 


LAND AIR OPERATED 
VALVE GRINDER 


A valve grinder operating on com- A new four-way seat adjuster de- 
air is manufactured by/signed for use on the Ford Tudor 

Sons Company, Sturgis,|sedan has been introduced by the 

The blade of the tool oscil- | Turne: Manufacturing Company, 

lates from zero to 3,500 per minute | Kokomo, Ind. The device permits 


and is trigger controlled. 
used aS a carbon cleaner by attach- 
ing a steel bristle brush. 
two pounds. 


raising and lowering the seat as well 
as forward and backward adjust- 
It weighs; ment. The height can be altered 
| two inches; forward and backward 


It may be 


Equipped with adjust- 


able bit, screw driver bit, vacuum | adjustment is six and a half inches. 
fcup and an extension bit. the price | 

jis $9.85. BAUSCH MACHINE TOOL 
EXHIBITS ITS PRODUCTS 
| 

FIRESTONE TIRE CHANGER Springfield, Mass., Aug. 12.—One 


Castings Development Bureau, Phil- | 


and Ternary | 





elected | 


Company | 
the | 


Inc.. | 


KELLER ADDS SMALLER 


Smaller types of the Keller auto- | 


' cision jig borer, adaptable for work | 


|in which precise relations between 


| holes to be 


bored, surfaces, slots or | 


|impressions to be milled, must be } 


rigidly maintained. 


A tire changer designed to facili- 
tate the removal and installation of 
tires on drop center rims has been 
developed by 
Rubber Company. Akron, O. 
, made of 
a 
changer snaps over the rim flange 
and acts as a slide for the tire bead, 
to cause 


by 


well. 


of the most eiaborate and compre- 
hensive displays in the series pre- 
sented by the Union Trust company 
in the window of the Charles Hall 
store in Main street that which 
comprises duralumin products of the 
Bausch Machine Tool company. 
This concern produces forgings and 
castings for a variety of industria) 
uses, with the automotive and evia- 
tion lines prominently represented. 


and | 
It. is | 
two steel clips connected 
nine-inch chain. The tire 


Firestone Tire 


1S 





it to slip easily into the 





T 


The motor industry 
like the public, has 


“‘lmed up with 
the leader’’! 


"| SERTEEN MONTHS have passed since 

Studebaker, announcing Free Wheeling 
to the motor world, said that all cars some 
day would be compelled to provide this vital 
improvement or suffer the loss of sales and 
prestige. 


other cars have 
and others are 


Today sixteen (16) 
adopted Free Wheeling . . 
preparing to follow. 


Studebaker leadership was never more 
pronounced, never more definitely demon- 
strated than in this nation-wide swing to 
Studebaker’s great advancement. 


The industry, like the public, has “lined 
up with the leader.” In every price class, 
Free Wheeling is demonstrating its greater 
appeal. 
the banner of 


Studebaker has carried 
..and 


engineering advancement repeatedly . 
Studebaker is not resting on the oars. 


If your present franchise holds no such 
promise, based on past history, isn’t it time 
you too gave serious thought to lining up 
with the leader? Weite— 


IE STUDEBAKER CORPORATION OF AMERICA 


South Bend, Indiana 


TUDEBAKER 


Pioneer of Free Wheeling 


Builder cf Champions 








Good News 
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In order to be of business value news must be fresh— 
published and distributed quickly. That makes it good. 
Automotive Daily News publishes real, live, hot news 
every day in the form of engineering news, dealer and 
factory news, registrations of passenger cars and trucks 
—news of all the industry while it is still news. 


Result? High reader interest. 


High reader interest means maximum value to the 
advertiser, but couple that high reader interest with visi- 
bility of all advertising copy and you have 





. TARANTOUS, Business Manager 


Auto motive Daily News 


350 HUDSON STREET, N. Y. C. 


DETROIT OFFICE: Geo. H. Slocum, Manager, Fisher Building, Detroit, Mich. 
WESTERN OFFICE: Willard R. Cotton, cain. 333 No. Michigan Ave., Chicago, Ill 





1931 Review and 


Reference Number 


AUGUST 27 





The opportunity is presented in this issue 
to cover the automotive industry very thor- 
oughly at low cost. 
The distribution, including regular circula- 
tion, over 75,000. The regular space rates apply, 
even though the added distributions will cover 
Practically every dealer and distributor of 
vehicles in the United States. 

10,000 independent repair shops. 

4,000 engineers, production men and_ other 
factory officials. 

2,000 jobbers of accessories, parts, shop equip- 
ment, 

10,000 truck fleet owners, truck dealers and 
bus operators 
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